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GSCA Conference Coverage Gontinued

We continue our coverage of the Giant
Screen Cinema Association’s conference in
Chattanooga in September.

Marketing Session

Moderator: Mary Jane Dodge, MacGil-
livray Freeman Films; Mary Altman,
World Golf Village; Julie LaRoche, Mon-
treal Science Center; Mike Day, Science
Museum of Minnesota; Robin Miller,
Louisville Science Center; Bernie Gaw
Paine, Imax Corporation; Mark Brether-
ton, LG IMAX Theatre Sydney.

Dodge opened the 7:30 a.m. session by
saying that of the six panelists would each
have about five minutes to present their
best new marketing ideas, after which the
audience would be asked for theirs. She
started the session by showing a creative
billboard that the Denver Museum of
Nature and Science had created. It started
out completely covered in a mummy wrap-
pings that were removed over several
weeks to reveal the poster for Mysteries of
Egypt. In another campaign for Egypt in
Boston, the Museum of Science partnered
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with the Boston Lyric Opera and the Fine
Arts Museum to present Egyptthemed
programs at all three venues, effectively
crosspromoting one another. Saying she
also liked stunts, she recalled how Diane
Carlson of the Pacific Science Center in
Seattle promoted Bugs! with a bug chef
who cooked and ate real insects on a local
TV station’s live morning show.

Altman said hers is a small theater and
in a small town (St. Augustine, FL), and
that although she gets some tourists, most
of her visitors are local, and 35% of them
are school groups. She shared tips to get
the most from her marketing dollar. One
is to make your media partners “work for
it.” Rather than simply use the same part-
ners every time, she plans out the schedule
annually and picks potential partners,
then prepares a Request For Proposal,
letting everyone know that they are com-
peting for the partnership. “It makes them
sharpen their pencils a little more. They
tend to start overdelivering right away.”

LaRoche explained that she used the
seven-week closure of the theater for reno-
vations in 2009 as a promotional oppor-
tunity. She sent out a “Last Chance” press
release shortly before the closing, which
boosted the box office; used the arrival of
the new screen in a 65-foot-long box to get
PR coverage on local TV; turned the in-
stallation of the screen into a media event;
and reopened with Space Shuttle 3D,
getting the entire crew of STS 127, one of
whom was born in Montreal, to attend
and speak to the audience. One mistake
she won’t repeat: creating a Web-based
computer game to promote the film. “You
can’t compete with the big guys. If you
want to create a game, you have to be so
good.”

(see GSCA on page 6)

Imax Warns Theaters
About GSGA Program

In November, Imax Corporation’s
Therese Andrade called more than 30
IMAX theaters to warn them that partici-
pating in the Giant Screen Cinema Asso-
ciation’s new “Bigger. Bolder. Better.”
marketing program might violate the
terms of their IMAX system leases. Ac-
cording to several theater representatives
who spoke with LF Examiner, Andrade,
who is vice president of sales, and not a
lawyer, suggested in the calls that the

GSCA’s trademarked tagline and
“Certified Giant Screen” logos were
“unapproved  third-party trademarks.”

Andrade did not specify what actions the
company proposed to take in response to
the program, leaving most recipients of
the calls puzzled and uncertain how to
proceed.

The BBB program was launched by the
GSCA at its conference in Chattanooga
in September (see LF Examiner, October
2010) and has been adopted by 30 thea-
ters to date. Developed over the past 18
months, the program is intended to
“differentiate the giant-screen experience
and support members in their efforts to
communicate and market that differentia-
tion.” It features the market-tested tagline
“Bigger. Bolder. Better.” and “Certified
Giant Screen” logos to advise consumers
that the theater meets the association’s
criteria for giant screens. The logos and
tagline can be used on internal signage,
print ads, rack cards, Web sites, and other
locations.

After theaters began receiving the warn-
ings from Imax, the GSCA issued a state-
ment saying that it had gone to
“tremendous lengths to be certain that the

(see IMAX on page 3)
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Jackson Hole Symposium in Denver

by Judith Rubin

In alternate years, the organizers of
the Jackson Hole Wildlife Film
Festival present the film festival prop-
er and a filmmakers’ symposium at
another location. Holding Symposi-
um 2010, Oct. 26-28, at the Denver
Museum of Nature and Science
(rather than in Jackson, WY) provid-
ed easier access for travelers and
several ideal venues for screenings.
The museum recently converted its
Phipps IMAX Theater to IMAX
digital 3D, and its Gates Planetarium
boasts a topnotch digital dome
(fulldome) projection system by Glob-
al Immersion. A Dolby 3D digital
projection system was temporarily
installed in the Ricketson Theater for
the meeting.

The JHWFF’s executive director is
Lisa Samford. Symposium director is
Carrie Noel Richer, and the execu-
tive committee is chaired by Michael
Rosenfeld, president of National
Geographic Television.

JHWFF divides its symposium into
“Strands” to explore selected trends,
and through
and

tools, techniques
demonstrations,
panel discussions. The strands of
Symposium 2010 included 3D and
fulldome. IMERSA (Immersive Me-

dia, Entertainment, Research, Sci-

screenings,

ence & Arts, an international non-
profit association) worked with
JHWFF to organize the fulldome
strand, dubbed the Fulldome Sum-
mit.

The concurrent sessions were all
strong, making it hard for a delegate
to choose from among them. But
that’s the JHWFF programming style,
and as the event progressed, session
by session and day by day, the style
proved itself: the organizers had cre-
ated an environment for synergy that
was crackling through the air. The
Symposium put members of overlap-
ping communities together with the
means to discover common cause
and common interests.

IMERSA has been nurturing that
synergy and making the most of
those overlaps since the association
was founded in 2008. It has been

planting seeds of the Convergence —

the coming together of giantscreen
cinema and fulldome, and the posi-
tioning of both in the wider context
of Immersive Media — through rela-
tionships and presentations, working
with organizations such as the Giant
Screen Cinema Association,
Themed Entertainment Association,
International Planetarium Society,
Association of Science-Technology
Centers, Producers Guild of Ameri-
ca, and the Center for Conscious
Creativity. IMERSA cofounder Ed
Lantz and [ have written a good deal
about the Convergence in the pages
of LF Examiner and other publica-
tions. It was very rewarding to see
and hear the Convergence manifest-
ing in the real-world forum of Sympo-
sium 2010, refreshingly free of ax-
grinding.

Screenings in the IMAX theater
included Under the Sea 3D, Hubble
3D, African Adventure 3D, Grand
Canyon Adventure 3D, The Wildest
Dream: Conquest of Everest, Sharks
3D, and Sea Rex 3D. The Phipps was
also the venue for Nat Geo Televi-
sion’s premiere HD screening of
Great Migrations, and for numerous
trailers, including the brand-new Nat
Geo trailer for Wildest Weather in the
Solar System, which has already been
licensed by DMNS. Taking an active
role in the convergence, Nat Geo has
added original all-CGI shows for
digital fulldomes to its portfolio.
Screenings of Bugs!, Cane Toads,
Dinosaurs, TurtleVision, and other
programs were held in the Ricketson
Theater.

The titles screened in the Gates
Planetarium are best known to the
planetarium industry, but part of
what fuels the Convergence is that
digital media have opened up pro-
gramming and production: these are
not your grandfather’s star shows.
The blue planet phenomenon — the
paradigm shift in how humankind
perceives Earth and its surroundings
now that we've viewed it from space
— is in full force here.

Also coming into its own on the
digital dome now is live-action pho-
tography, including image capture,
applications of panoramic photog-
raphy, and live-action compositing.

Prime examples at the Fulldome
Summit were Cosmic Dance, pro-
duced by LivinGlobe for the Canadi-
an Museum of Hindu Civilization,
Mirage 3D’s Natural Selection, Life,
a new production from the Califor-
nia Academy of Sciences, and demos
from xRez Studio and globetrotting
photographer Tito Dupret.

There was also a panel discussion,
Live Action for Fulldome. Two other
panels, “So, You Want to Produce
for Fulldome?” and “Fulldome Best
Practices,” were moderated by IMER-
SA board member Paul Fraser of
Blaze Digital Cinema Works, who
moves freely between the giantscreen
and fulldome communities.

Fulldome titles shown in the Gates
included the aforementioned Cosmic
Dance and Natural Selection, Black
Holes: the Other Side of Infinity
(Thomas Lucas Productions,
DMNS, Spitz, Inc., and AVL), Cross-
ing Worlds (xRez), Journey to the
Stars (American Museum of Natural
History), Tales of the Maya Skies
(Chabot Space and Science Center),
Fragile Planet (California Academy
of Sciences), Solar Storms (Sky-
Skan), Seven Wonders (Evans &
Sutherland),
(National Geographic Cinema Ven-

and Sea Monsters

tures). There were also demonstra-
tions of real-time navigation systems
such as Uniview, which allow a plane-
tarium operator to take audiences on
a voyage through 3D databases. (The
complete program of Symposium
2010 is online at www.jhfestival.org/
jhsymposium/programs.htm. IMER-
SA videoed most of the fulldome
sessions and will post them soon at

(see DENVER on page 11)

No November issue

As we advised subscribers in a Nov.
19 e-mail, for logistical and scheduling
reasons, this issue of LF Examiner was
delayed from its original publishing
date in November and has therefore
been renamed as the December issue.
Naturally, all subscriptions were ex-
tended by one issue to make up for
the “missed” issue. We apologize for
the

your consideration.

inconvenience and appreciate
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Imax Warns Theaters About “Bigger. Bolder. Better.”

(from IMAX on page 1)

program preserved the integrity of one of
our members’ most valuable features — the
IMAX brand — and consulted many inter-
ested parties, including Imax.” It added
that legal counsel had been sought on the
program’s trademarks.

The statement concluded, “GSCA be-
lieves that all giant screen theaters offer a
premium, immersive movie experience,
and we created our certification and mar-
keting programs to help our members
succeed by clearly communicating one of
their theater’s unique differences. Because
the GSCA Board of Directors believes the
program will bring welcome added value
to all of its member theaters, manufactur-
ers, producers, and service providers, we
will continue to promote the Certified
Giant Screen and ‘Bigger. Bolder. Better.’
trademarks and provide the supporting
program materials.”

Imax’s Andrade is a member of the
GSCA board and was involved with the
BBB program at every step of its develop-
ment. Members of the GSCA board met
directly with Imax executives about the
program on more than one occasion.

Several theater operators who spoke
with LFX expressed the opinion that Imax
was using the implicit threat of a lawsuit
to prevent them from highlighting — accu-
rately and truthfully — the differences be-
tween their giantscreen film theaters and
the smaller IMAX digital theaters that
have sprung up in multiplexes near them
in the past few years.

If so, the tactic seems to have worked in
at least a few cases. The GSCA has posted
a map showing BBB members on its Web
site, and at least six theaters that were
listed there before the calls have since
asked to be removed from the site.

Many of the other participating theaters
told LFX that they would wait for advice
from counsel before implementing or go-
ing further with the BBB program. Several
who had asked Imax to put its concerns in
writing said they had not yet received a
letter, more than a month after the first
calls.

As this issue went to press, a check of

the Web sites of the 30 current partici-
pants found five that were displaying the
Certified Giant Screen logo, although
several others told LF Examiner they were
using it internally.

Imax’s position

In an interview with LFX, Rob Lister,
Imax’s senior executive vice president and
general counsel, explained that trademark
holders have a duty and right to prevent
the weakening of their marks, and that the
company had three specific concerns
about the BBB tagline and Certified Giant

Screen logos, based on trademark case law:

™

CERTIFIED

Bigger. Bolder. Better.

Confusion. Since the marks may appear
on IMAX and non IMAX theaters, con-
sumers could see nonIMAX presentations
of lesser quality and assume they were
representative of IMAX presentations.

Consistency. The function of a trade-
mark is to consistently identify the source
of a product or service. The use of the
BBB marks by some IMAX theaters and
not by others could weaken the consisten-
cy of the IMAX brand.

Distinctiveness. The purpose of a trade-
mark is to help consumers distinguish one
company’s goods or services from an-
other’s. Lister said Imax was concerned
about possible “damage to the distinctive-
ness and goodwill of the IMAX brand if
consumers are no longer able to distin-
guish between IMAX theaters and non-
IMAX theaters from a quality standpoint
if both of them are tagged with the same
[BBB] brand.”

Lister said that the company’s obliga-
tion and authority to protect the brand
arises from U.S. trademark law, and that
its contracts with theaters allow it to
“impose quality
measures” on their use of its brand.

Asked why these concerns hadn’t been
raised in the nearly two years that the pro-
gram had been under development, Lister
claimed that Imax had “consistently ex-

reasonable control

pressled] its concern” about it, and said
didn’t believe the GSCA board could have
gotten the impression that Imax had
“endorsed” the program or considered it
as “anything other than problemat
ic.” (Lister did not attend any of the meet-
ings in question. Mary Ruby, Imax’s sen-
ior vice president for legal affairs, took
part in at least one.)

He told LFX, “As a general matter we're
extremely reluctant to get involved in legal
disputes with the trade association or espe-
cially with our individual licensees. I don’t
think we ever wanted to ratchet it up to
the point where we suggested we would
take legal action.”

Lister said the decision to have Andrade
call the theaters had been his, to make the
approach more personal. “Send[ing] legal
letters around to people leaves a bad taste
in people’s mouths.” He said that those
who had asked for details in writing
should have received them.

On the question of screen size that is at
the heart of the dispute, Lister repeated
the official Imax line that there is no sin-
gle characteristic that defines “The IMAX
Experience,” but suggested that a new
marketing campaign the company is devel-
oping would address the concerns that led
to the development of the BBB program.
He didn’t provide details or say when the
campaign would be announced, but said
“this situation has been an impetus to
working a little bit harder on it and trying
to roll it out a little bit quicker.”

Lister declined to speculate on what
actions the company might take with thea-
ters that continue to use the BBB marks,
but stated flatly that, from Imax’s stand-
point, “the unauthorized use of third-party
trademarks cannot happen.”
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Imax reports $6.7M Q3 profit

For the quarter ending Sept. 31, 2010,
Imax Corporation reported a profit of
$6.7 million ($0.11 per basic share) on
revenues of $51.1 million, compared to a
profit of $1.1 million ($0.02 per basic
share) on revenues of $43.5 million in the
same quarter of 2009. For the nine
months ending Sept. 30, the company
posted a profit of $46.6 million ($0.70 per
basic share) on revenues of $179.5 million
in 2010, compared to a profit of $1 mil-
lion ($0.02 per basic share) on revenues of
$117 million in the same period of 2009.

The profit figures for 2010’s Q3 are
after the effect of variable stock compensa-
tion to CEO Richard Gelfond and other
executives, which totaled $3.1 million in
the quarter.

Imax signed deals for 100 theater sys-
tems in the third quarter of 2010, com-
pared to 13 in the third quarter of 2009,
and in the first nine months of 2010
signed contracts for 198 systems, com-
pared to 23 in the same period of 2009.
Of the 100 signings in 2010’s Q3, 30 were
jointventure systems, 51 were sales or
sales-type leases, and 19 were conversions
of film projectors to digital. Of the 198 in
2010’s first nine months, 67 were JVs, 90
were sales/sales-type leases, and 41 were
digital conversions.

In 2010’s Q3, the company installed 29
systems, 19 JVs, including one digital con-
version, and 10 sales/sales-type lease sys-
tem, three of which were digital conver-
sions. This compares to 19 installations in
the third quarter of 2009. For the first
nine months of 2010, the company in-
stalled 69 systems, 29 JVs (two digital con-
versions) and 40 sales/sales-type lease sys-
tems (23 digital conversions), as compared
to 80 systems in the same period of 2009.

Backlog as of Sept. 30, 2010, was 257
systems, of which 175 were sales or sales-
type leases with a value of $203.2 million.
Twenty of those 175 will be digital conver-
sions. The remaining 82 in backlog are JV
systems which carry no book value.

In a conference call with analysts on

Oct. 28, CFO Joe Sparacio said that the
company was raising its estimates for in-
stallations in the fourth quarter to be-
tween 35 and 44 and for 2011 to between
75 and 85, not including digital conver-
sions.

Gelfond told analysts that the company
has been conducting brand studies to help
“orow the brand and leverage it in new
creative ways.” He spoke of the possibility
of live events in digital IMAX theaters,
and said that durability tests on the porta-
ble theater he had previously announced
had been concluded in Toronto, and that
it might start being deployed in the next
few months.

Imax shares rose 13% to $21.39 on the
day of the announcement, and continued
rising over the next few weeks, reaching
ten-year highs in the week after Harry
Potter and the Deathly Hallows, Part 1
premiered in a record 341 theaters. As this
issue went to press, shares were trading
over $26, a price they hadn’t seen since
August 2000, when the implosion of the
multiplex industry sent Imax stock plung
ing by 90% in three months.

Technicolor to close L.A. lab

Technicolor Inc. has confirmed that it
will close the North Hollywood, CA, film-
release printing plant that currently pro-
cesses the majority of all 65mm front-end
footage and 70mm release prints for the
giant-screen industry in North America.
Its lease on the Lankershim Blvd. site ex-
pires at the end of June 2011, and the
company has decided to consolidate all
35mm release printing at its facility in
Mirabel, outside Montreal. A spokesman
told Variety that “the accelerating growth
of digital [projection] technology” meant
that the company no longer needed both
plants for 35mm release prints.

Variety reported that the company “will
continue to provide all frontend, pre-
release services, including dailies, in Los
Angeles,” which suggests it might also
continue 70mm operations there. But
Glenn Newland, Technicolor’s director of

70mm operations, declined to give any
assurances on that point, telling LF Exam-
iner that they are “looking at other loca-
tions for our facilities, but at this time we
don’t have a hard commitment to move
into another facility.” He added that
“we're still as dedicated as we ever were,
and we have a lot of work to do before
we're out of this building.”

However, a source told LFX that Tech-
nicolor will continue 65mm and 70mm
operations at a site in L.A. that is ready to
be built out and is presumably already
approved for the kind of environmental
issues that a film processing plant entails.
Another expert estimated that closing the
existing lab and getting a new one up and
running would take at least “a month or
two.” This downtime could be a brief
boon to Fotokem Industries, the city’s
only other 70mm lab, which currently
handles a fraction of Technicolor’s vol-
ume.

None of the experts who spoke to LFX
for this article believed that Technicolor
would drop 70mm work altogether, in
light the amount of business that is still
available.

Imax, Odeon/UCI add two JVs

Imax Corporation and Odeon & UCI
have signed a jointventure deal to install
two IMAX digital theater systems in multi-
plexes the chain is building in Mallorca,
Spain (under the Cinesa brand), and Mi-
lan, Italy (under the UCI name). The thea-
ters are set to open in May 2011, bringing
Odeon’s total number of IMAX screens to
12, and extending Odeon’s position as the
largest operator of IMAX theaters in Eu-
rope, the Middle East, and Africa.

3DE, MFF make Blu-ray deals

3D Entertainment and MacGillivray
Freeman Films have made separate deals
to release their giantscreen films on Blu-
ray disc (BD). 3D Entertainment has made
a deal with Universal Pictures Interna-
tional Entertainment to release its under-
water 3D trilogy on BD outside the U.S,
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Canada, and Mexico. The titles, Ocean
Wonderland 3D (2003), Sharks 3D
(2005), and Dolphins and Whales 3D,
will be available individually or in a boxed
set.

MacGillivray has made a deal with In-
ception Media Group for “all home enter-
tainment, digital, non-theatrical, and di-
rect response rights” to four titles acquired
by MFF from the Science Museum of
Minnesota last year (see The Biz, October
2009). They are Ring of Fire (1991),
Tropical Rainforest (1992), Search for
the Great Sharks (1992), and The Great-
est Places (1998). New HD transfers of the
15/70 films will be used for the BD releas-
es, remastered by Big Picture Digital Pro-
ductions.

Two theaters going IMAX digital

The IMAX theaters at the World Golf
Hall of Fame in St. Augustine, FL, and
the Marbles Kids Museum in Raleigh,
NC, are switching from film to IMAX
digital in January. The World Golf theater
is a 12-year-old GT house with 299 seats
and a screen 59x80 feet (18x24 meters). It
will close on Jan. 1, 2011 and reopen at
the end of the month with a slightly small-
er screen, about 44x76 feet (13.4x23.2
meters). According to marketing director
Mary Altman, the lobby will be
“refreshed” during the closure, and new
flat-screen monitors added for signage and
previews.

A few days after that theater closes, the
nineyear-old SR-equipped IMAX at the
Marbles Kids Museum will close for a sim-
ilar transformation. In addition to the
new projection system, the 267-seat house
will get new seats and carpets, and reopen
on Feb. 1.

These installations will bring the num-
ber of non-multiplex IMAX digital conver-
sions to six, including four we've previous-
ly reported on (see The Biz, Summer 2010),
all of which are now complete: Clark
Planetarium, Salt Lake City, UT (Nov.
18), Denver Museum of Nature and Sci-
ence (Oct. 8), Challenger Learning Cen-

ter, Tallahassee, FL (Oct. 1), and the Vir-
ginia Air and Space Center, Hampton,

VA (Sept. 24).

Nuremberg removes IMAX

As of Oct. 1, the IMAX at Cinecitta in
Nuremberg, Germany, has stopped run-
ning 15/70 films with its nineyear-old
IMAX 3D GT projector, and has removed
the IMAX brand from its name. It is now
the Cinemagnum Theater. The theater
uses two Christie CP2000SB projectors,
the same units used in the IMAX digital
projection system, to show 2D and 3D
giant-screen and Hollywood films on the
68x95-foot (21x29-meter) screen. The digi-
tal projectors have been in place and used
in addition to the IMAX film projector
since 2008; management says they will be
upgraded to 4K next summer.

Cinecitta is an underground complex
that includes 17
screens in addition to the 518-seat Cine-
magnum auditorium.

The theater’s owner, Fantasia Film
Gmbh, operates
theaters in Dresden, Weimar, and Frank-
furt; the last is the former IMAX theater
that closed in 2003. The four Cinemag-

num screens all show digital versions of

conventional digital

Cinemagnum-branded

traditional giantscreen shortform docu-
mentaries, along with blockbusters like the
Harry Potter films.

Daytona Beach IMAX closes

The six-year-old IMAX theater at the
Daytona International Speedway in Day-
tona Beach, FL, closed on Nov. 5, along
with the Daytona 500 Experience facility
in which it was housed. The closure was a
cost-cutting move on the part of Interna-
tional Speedway Corporation, which op-
erates Daytona and 12 other NASCAR
tracks.

The 60,000-square-foot (5,600-square-
meter) “Velocitorium” building opened in
1996 with a NASCAR museum, souvenir
shop, restaurant, and a conventional audi-
torium. In 2004 the auditorium was con-
verted to a 247-seat IMAX 3D theater with

the installation of an SR projection sys-
tem. Until its closing, the theater regularly
showed 2004’s NASCAR 3D as its signa-
ture film.

The souvenir shop and restaurant will
remain open, and other parts of the facili-
ty will be available for group tours and
corporate and private community events.

Duluth Omni to close in April 2011
Minnesota’s Duluth OMNIMAX Thea-
tre is set to close in April 2011, according
the Dan Russell, director of the Duluth
Entertainment
which owns and operates the 15-year-old
GT theater. Russell has notified Imax
Corporation that the center will not re-
new its IMAX system lease when it expires
next year. He told the Duluth News Tribune
that “It’s time to move on because the
technologies have changed and the novelty

Convention Center,

has changed.”
When the 260seat dome theater
opened in 1996, it attracted about

194,000 visitors a year. However, those
numbers fell over the years, and when the
Great Lakes Aquarium opened on an
adjacent property in 2000, the theater saw
its attendance drop by 30,000, according
to Russell. Today IMAX attendance is
around 100,000 annually, well below the
break-even point.

The city is looking for potential occu-
pants of the theater, including Marcus
Theaters, which operates a ten-screen mul-
tiplex next door to the center.

Gormley leaves Imax

Sarah Gormley, Imax Corporation’s
vice president of corporate communica-
tions since 2005, has left that position to
become senior vice president of communi-
cations and marketing at Martha Stewart
Living Omnimedia. According to a press
release, “she will work closely with the
senior management team, developing com-
munications strategy for the company’s
media and merchandising businesses, and
devising marketing plans for select initia-
tives.”
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GSCA 2010 Conference Coverage Continued

(from GSCA on page 1)

Day said that with the arrival of more
and more IMAX theaters in the Twin Cit-
ies area, the Science Museum of Minneso-
ta decided to promote its unique status as
the only dome theater in the region. The
tagline “All Around Amazing” emphasizes
that point, and is used in promoting all of
the museum’s films in the long term.

Miller, as Dodge pointed out, has only
been in the industry for about a year, and
had already won a GSCA marketing award
the previous evening for her promotion
launch of Van Gogh: Brush with Genius.
She explained that Louisville Science Cen-
ter is perceived by locals primarily as a
children’s museum, and that the film was
selected to capitalize on the more adult
audience that its concurrent exhibit on

18 Metro tebruary 19:25 2010

WETHERILL

LY AT
THE MOVIES

AVATAR

If you haven't seen it on the world's

the Titanic was expected to draw. In addi-
tion to helping change perceptions, it
opened the door to new partnerships with
local cultural groups, the boards of 20 or
30 of whom were invited to a special
screening. They attracted the “late night
young professional crowd” with a 9-11
p.m. reception that featured absinthe, a
drink Van Gogh was known to take. And
they held an art competition for local art-
ists, displaying the winners in the muse-
um.

Imax’s Paine provided the perspective of
commercial theaters. Regal’s Ontario Pal-
ace 22 in Ontario, CA, promoted June’s
Twilight Saga: Eclipse with a graduation
party for recent college and high school
graduates. Those who came in their caps
and gowns received film posters and other
prizes. In Sacramen-
to, the Imax owned-
and-operated  Es-
quire IMAX Thea-
ter worked with a
local TV station to
create a
which
personality reported
live from the thea-
ter on the opening
morning of Cloudy
With a Chance of
Meatballs. In the
middle of her re-
port, meatballs start-
ed raining down on
her. The theater

also sponsored a

smhcom.au/melro

stunt in

an  on-air
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hamburger  sculpt-
ing contest and
made a donation of
3,000 meatballs to a
local food bank.
Sydney’s Brether-
ton showed the
movie listings page
from a typical news-
paper, thick with
showtimes

type,

ALLIANCE FRANCAISE

in tiny
and recalled

‘www.franchfiimlestival.org

how his ad agency

The Sydney IMAX Theatre's ad for Avatar stood out on a busy page.

Robin Miller, Louisville Science Center.

rep had realized that “you’d really own the
page if you bought some ‘white space.”
The resulting ad for Avatar, with the ta-
gline, “If you haven’t seen it on the
world’s biggest screen, you've only seen it
small,” reminded readers what’s unique
about his IMAX theater. He used the same
technique again for Zoy Story 3, and de-
veloped the tagline “Come see what you're
missing,” that can be used for general pur-
poses.

The New Language of Digital

Moderator: Glenn Newland, Technicol-
or, Inc.; Paul Fraser, Blaze Digital Cine-
ma Works; Joey Murray, Regal Pinnacle
Stadium 18 & IMAX.

Newland opened the session on digital
exhibition saying that there are about
12,000 non-IMAX digital screens in North
America and about 15,000 throughout the
rest of the world. At the time of the con-
ference, Imax had about 150 of its propri-
etary digital theaters operating in North
America. (Today there are 185, with an-
other 60 or so abroad.)

He continued with an overview of ten
of the key terms used in preparing the
digital files that are eventually projected as
movies in theaters, including Digital
Source Master, Digital Cinema Distribu-
tion Master, Advanced Encryption Stand-
ard, Digital Cinema Package, Key Delivery
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Message and Trusted Device List. (Rather
than present these definitions here, we
refer you to the online glossary that New-
land gave at the end of his talk: ti-
nyurl.com/2fk2zuc. It is a four-page PDF
file that includes Newland’s terms and
many more. )

Fraser, a consultant who helps clients
develop and install digital cinema systems
(and a frequent LF Examiner contributor),
outlined the basics of digital cinema exhi-
bition. He pointed out that digital cinema
systems in multiplexes have taken off very
quickly since 2005, now accounting for
more than 27,000 (18%) of the 146,000
theater screens in the U.S. and Canada.
The majority — 64% — of digital screens in
North America are 3D-capable, as are an
even higher percentage of international
screens — 74%. Internationally, “almost
every new screen now is 3D.”

It's harder to get a count of non-GS
digital theaters in museums and institu-
tions, but Fraser estimated that there are
between 50 and 100 in the U.S. and dou-
ble that internationally. In addition, there
are 666 digital fulldome theaters around
the world, about half of them in the U.S.
They range widely in size, seating capacity,
and technical projection formats.

In multiplexes, virtually all films are
released digitally, and a growing number
are 3D. There were 20 3D titles in 2009,
25 in 2010, and an estimated 32 in 2011.
Institutional digital theaters have many
non-fiction options, in many lengths,

Regal projectionist Joey Murray.

many intended for smaller screens. About
30 GS films are being distributed in digi-
tal form, 10 of which are also available in
the proprietary IMAX digital format. The
digital dome world has about 100 shows,
most of which are CGI, and a few of
which are stereoscopic 3D. Ten GS films
have been converted to digital fulldome.

Fraser moved on to the technical char-
acteristics of digital images, defining terms
such as resolution, aspect ratio, brightness,
and screen gain.

He said that several manufacturers pro-
vide projectors that meet the DCI specs,
the open industry standard established by
the major Hollywood studios in 2005.
They are Christie, NEC, and Barco,
which use the DLP technology developed
by Texas Instruments, and Sony, which
uses its own SXRD chips. The latter is
already available in 4K and the DLP sys-
tems will be starting in early 2011. Full-
dome theaters, most of which do not use
DCl-compliant systems, have a wider
range of projector options, including the
four above plus, JVC (D-ILA), Panasonic
(DLP), Sharp (DLP), and Projection De-
sign (LED) as well as laser-powered sys-
tems from Evans & Sutherland and Zeiss.
Flat-screen theaters typically only use one
projector, two if additional brightness is
needed, but fulldome theaters can use
anywhere from one to eight, and the larg-
est 3D fulldomes have used as many as 24.
“That’s a lot of equipment to integrate
and keep aligned.”

He outlined the four 3D technologies:
passive circular polarization (RealD, Mas-
terImage), passive polarization
(IMAX), passive fullspectrum wavelength
multiplexing (Dolby), and active shutter
(XpanD). Each has its advantages and
disadvantages, including initial costs, cost

linear

of eyeware, using silver or matte white
screens, etc.

Fraser described the steps an exhibitor
must take to add or convert to a digital
system: selecting a project manager, con-
ducting a feasibility study, arranging fi-
nancing, selecting the integrators and ven-
dors, and finally installing and operating
the system. He strongly recommended the
do-it-yourself approach, saying that “unless
you have actually integrated and installed

Paul Fraser, Blaze Digital Cinema Works.

a system before, I can’t imagine doing it
without an integrator.” However, although
many companies are well set up to handle
multiple installations for large theater
chains, a smaller number are available for
single-screen installations, like most muse-
um theaters.

Under feasibility, Fraser stressed the
importance of considering your program-
ming. “Just because you're showing a cer-
tain mix of programming now in film, it
doesn’t necessarily follow that you'll get to
do that in digital. And it won’t necessarily
be your choice.” In the case of Hollywood
features, the studios decide who will get
their movies. And he pointed out that
although live programming and other
alternate forms of programming aren’t
very big now, they hold great potential for
the future.

On the distribution side, the shift to
digital requires a number of new proce-
dures. The original film has to be scanned
and digital masters (DSMs and DCDM:s)
produced, from which digital
“prints” (DCPs) are made and distributed
to theaters. Fraser said that there are many
new windows for digital distribution, and
“it’s kind of fun, it’s kind of ‘brave new
world,” and it’s kind of scary. You have to
manage it very carefully.” Theatrical ven-
ues available include commercial, institu-
tional, flat screens, fulldomes, attractions,
and special venues, each of which might

(see GSCA on page 8)

December 2010

www.LFexaminer.com

LF Examiner page 7




(from GSCA on page 7)
require a different version. Then there’s

Kodak’'s Norlynne Coar.

distribution to TV, computers, and mo-
bile devices. He pointed out that of the
1.2 billion cell phones sold last year,
300,000 were Hitachi’s Woo, which dis-
plays 3D, and came preloaded with 3D
content that had been paid for by the
manufacturer.

Murray, the chief projectionist at the
Regal multiplex in Knoxville, TN, has
worked with Christie, NEC, Barco, Sony,
and IMAX digital projectors, as well as
35mm systems. He ran down some of the
pros and cons of digital versus film projec-
tion. The advantages of digital include
clearer images, the ability to set up show
playlists much more quickly than building
a film print, and fast forward and rewind
capability. The downsides of digital in-
clude shorter lamp life, limited screen
sizes, and lower light output. Digital sys-
tems are also subject to apparently ran-
dom glitches, like most computer systems,
although the solution is usually the same:
reboot.

Advantages of film include the ability to
assemble a print on a reel table while
showing a film. Digital shows can’t be set
up while the projector and server are in
use. Film isn’t subject to the kind of cor-
ruption that can disable digital files, and
after a power outage, film naturally restarts
exactly where it left off. Disadvantages of
film include the longer learning curve for

projectionists and the waste inherent in
producing and discarding film prints.
(Kodak’s Norlynne Coar later pointed
out that 90% of film stock is recycled.)

Murray said that one of the biggest is-
sues with digital systems is managing stor-
age space on the servers: many systems
don’t work well if their disks are more
than 75% full. However, in general they
are reliable and “only getting better.”

As to the future, “Projectionists don’t
like to talk about it, but there is going to
be less need for us.” But there will have to
be at least one in each theater for the fore-
seeable future. And he added that it will
be nice to work in a booth with less noise
and more space, once film projectors and
prints are eliminated.

Technical Session

Fotokem’s Andrew Oran, chair of the
Committee, that the
GSCA committee has charged his commit-
tee with running the Technical Sessions of
future conferences, as well as with testing
various digital projection systems for use
in giantscreen theaters. For that reason,
coming Technical Sessions will include
such tests as well as “volunteer” technical

Technical said

presentations like those in the present
session and at most recent meetings. Tech-
nicolor’s Glenn Newland will assist him as
co-chair of the committee.

Greg MacGillivray of MacGillivray
Freeman Films said that in his technical
presentations he likes to show how he
captures “images you cannot see on televi-
sion” for his films. He played a video fea-
turing his cinematographer Bob Cranston
describing how he had shot polar bears,
“the largest and most dangerous carni-
vores on earth,” for MFF’s latest GS film,
To The Arctic.

Norlynne Coar showed test footage of
two female models captured on the new
5213 stock, a 200-speed tungsten emul-
sion that is the third in the Vision3 series.
The tests, shot in 15/70 by noted GS cine-
matographer Reed Smoot, included over-
and underexposures, and compared 5213
to the 5212 and 5217 Vision2 stocks.

Newland described Technicolot’s new
custom-made D-Observer digital table, a
“flatbed on steroids” that provides high-

quality inspection of 65mm and 70mm
film not only in the content areas, but also
on the surface of the film. A waveform
monitor allows for detecting unevenness
that might not be visible in standard view-
ing. Although it can’t take the place of
quality control services offered by Imax
subsidiary DKP/70mm Inc. and other
providers, the D-Observer is a “powerful
tool that allows for gentle handling of film
and precise evaluation protocols.”

Filipe Teixeira spoke about the Turtle
Cam, a 3D, 30-perf, 65mm camera he
developed specifically for timelapse and
motion control photography. (See article by
Steven Morris, LF Examiner, May 2010.)

Dome day

On Sept. 28, the day after the confer-
ence proper, interested delegates traveled
by bus to the McWane Science Center in
Birmingham, AL, about 150 miles from
Chattanooga. There they saw four of the
new films in the center’s 280-seat IMAX
dome theater: Sea Rex, Arabia, Legends
of Flight, and The Ultimate Wave Tahiti.
They also saw a demonstration of Sky-
Skan’s Definiti 4K fulldome projection
system, with 42,000 lumens of light out-
put. The system, installed temporarily in
McWane's 79-foot (24-meter) dome, used
two Sony SXRD projectors and custom
lenses to project a mix of 70mm and CGI
clips.

The following people contributed to the
success of the 2010 conference:

Jenn Bentz, Pat Caldwell, Michele
Duncan, Edwin Escalante, Daniel Fergu-
son, Sean Fullerton, Kelly Germain, Fred
Heubener, Doug Jackson, Jeffrey Kirsch,
Tim Knapp, Miya Lau, Mike Lutz, Alan
Markowitz, Jackie Mollet, Mary Nucci,
Andrew Oran, Glenn Pedersen, Eileen
Pheiffer, Tammy Seldon, Glenn Shaver,
Dick Vaughan, Alvis Wales, Andy Wood.

Tennessee Aquarium: Gordon Stalans,
Hayley Bates, Corey Cobb, Lisa Gary-
Brown Meredith Lewallan, Julie Piper,
Cindy Todd, Don Walker.

Chattanooga Convention and Visitors
Bureau: Lori Dodd, Adrienne Terry.

McWane Science Center: Mark Gem-
mil, Elaine Green-Yancey.
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Connecting Digital Museum Theaters

by John W. Jacobsen

he familiar world of museum thea-

ters, which for decades has consisted
primarily of analog giantscreen film thea-
ters and old-style planetariums with elec-
tromechanical star projectors, is giving way
to the disruptive technology of digital pro-
jectors. As with most transitions from
analog to digital, the new technology
promises lower costs, exciting new capabil-
ities, and many other advantages. But it
will also force us to re-examine what we
are doing and how we can best use these
new tools to achieve our respective mis-
sions.

In the digital world, theatrical experi-
ences within museums could become com-
patible and inter-operable, regardless of
screen size, shape, or configuration. The
umbrella term I use for all of them is Mu-
seum Experiential Theaters, or METs.
METs include giant screens, digital 3D
screens with 1.9 aspect ratios, fulldomes,
and planetariums.

We now have the opportunity to estab-
lish a global network for information ex-
change among these museum-based plat-
forms. To do this, we have to take steps
early on to define the highways, liberate
the toll booths, and set traffic rules that
will facilitate safe and professional digital
travel among all these formats.

Linked properly, METs that rely on a
library of museum-quality programs may
be able to achieve a sustainable business
model, provided enough compatible thea-
ters exist to form a network capable of
supporting new program development,
and provided we get serious about under-
standing how METs work as learning re-
sources.

Convergence

Fulldomes and giantscreen domes may
someday have technically compatible
equipment, sharing industry-wide digital
exchange protocols. It used to be that
planetariums only put starfields on their
domes, and GS theaters only put motion
pictures on theirs, but in the digital fu-
ture, both may be able to do both, if they

want. In the long run, convergence of
fulldomes and GS dome theaters could be
more a policy choice and less a technology
distinction.

As the industry shifts to digital, we
should not separate content from technol-
ogy and hope that showing the same old
films through new types of projectors will
work. Digital offers significantly different
opportunities from analog, and because of
the declining spiral of the current GS
model, the shift to digital needs to be part
of a global transformation of the giant-
screen field, not just a new set of black
boxes in the projection booth.

The solution may hinge on authentic
and live digital information. An image
from the Hubble Space Telescope is a
digital file; so is an X-ray scan of an over-
painted Van Gogh and a New York Stock

In the digital world,
museum theaters could
become compatible
regardless of screen
size or shape.

Exchange feed. Some of this authentic
original information can be visualized,
and theaters are potential digital visualiza-
tion venues. The creative challenge is to
make box office hits by letting the new
digital medium sing in its unique and
compelling way — the way Zo Fly! kick-
started the GS film network in the 1970s.

Establish digital protocols

Funding from the National Science
Foundation enabled the White Oak Insti-
tute to convene giant-screen industry lead-
ers and a team of experts to meet over
three days in Marblehead, MA, in June.
The group reached consensus on the first
draft of DIGSS. After a period of open
comments, it has evolved into the fourth
draft.

The objective is a digital GS theater
format that suits the educational needs of
the museum community for an immersive

learning venue and creates a sustainable
business model with a supply of quality
educational experiences that are as good as
or better than those of film-based GS thea-
ters. Such shared protocols will set the
stage for transformations and innovations
in museum-quality equipment and pro-
ductions in the digital age.

DIGSS builds on the research and
standards developed by the DCI, the glob-
al standard for conventional movie thea-
ters established by seven Hollywood studi-
os in 2005. In areas not unique to giant
screens, such as security and encryption
protocols, DIGSS defaults to the DCI
specifications. Both DCI and DIGSS are
non-proprietary, open-platform standards.
DCI and DIGSS contain many specifica-
tions that can be shared by all METs, such
as compression methods, so that commu-
nication and distribution of programs will
be facilitated by as much alignment as
possible.

When DIGSS 1.0 is released as a part of
the DIGSS Proceedings, it will focus on
just the flat and dome giant screens. The
most demanding theaters are the domes
with diameters greater than 70 feet (21
meters), because no other format requires
as much light, as many pixels, or as tall an
aspect ratio. For this reason, producers
who wish to reach the largest possible mar-
ket should capture images at the highest
possible quality and with an aspect ratio
that will play well on domes. Starting with
that high standard they should have few
problems providing for the less demand-
ing theaters.

In addressing digital theaters, DIGSS is
aspirational in many areas. About 45% of
DIGSS’ core specifications are listed as
provisional, pending testing. The specifica-
tions are bound to evolve as discussion,
technological innovation, and research
proceed over the next years. For several
key specifications (resolution, brightness
and color depth), digital projection tech-
nology does not yet match, much less ex-
ceed, the quality of 15/70 film. Also, cur-
rent data channels may not have enough
capacity to handle uncompressed 4K at 24

(see JACOBSEN on page 10)
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(from JACOBSEN on page 9)

frames per second, to say nothing of the
higher resolutions and frame rates listed as
future goals.

DIGSS 1.0 may not be achievable with-
out tiling multiple projectors on larger
domes and flat screens. Tiling is common
in fulldome theaters and works well for
CGI images, but until it can provide
bright, clear, live-action images without
noticeable seams, GS managers may prefer
to wait for a single-projector solution. Pro-
totype digital projectors powered by lasers
have recently been announced that may
offer a path to brighter, sharper images for
giant screens.

Supporting a production ladder

Live theater is sustainable because of its
diversity and its inherent focus on the
needs and interests of its audiences. The
production ladder for livestage talent of-
fers the museum theater world a useful
analogy, starting in high school theater,
moving up to university drama schools,
regional theaters, off-Broadway, and at the
pinnacle, Broadway. Performing arts cen-
ters often have an experimental theater, a
more formal traditional stage, and other
types of performance spaces. The experi-
mental theater is open, informal, and in-
tentionally funky; an edgy venue for van-
guard work, whose audiences are looking
for than
“polished and popular.” The opera house,
on the other hand, has posh detailing and
plush seats facing a large stage for operas,
dramas, musicals, and other professionally
staged presentations with proven popular
appeal.

Some fulldomes may choose to follow
the experimental route, offering
presentations of tonight’s sky, while devel-
oping in-house presentations that empha-
size live feeds and local artists. Others may
join the giantscreen theaters in showing
firstrun feature films, while some will
work a middle ground of film festivals,
classics, and offbeat productions. Once
networked technical compatibility is
achieved, and we share annual confer-
ences and screenings, these layers will in-
teract more and provide a more robust
economic model.

“new and exciting” rather

live

This continuum will finally provide the
GS field with a scalable route through
other formats to develop new ideas, start-
ing in low-budget student and staff pro-
ductions, up to big box-office studio pro-
ductions.

Multi-platform production

If DIGSS can establish standards of
excellence for the top of the ladder while
sharing technical protocols with other
rungs, producers will be able to book their
programs across a variety of platforms,
expanding the size of the global museum
theater network. For example, a giant-
screen title that can be released to full-
dome theaters and to smaller digital 3D

We can respond to
audience expectations
by constantly
experimenting
with different kinds
of immersive
learning experiences.

theaters has better economic hopes than
one that is restricted to only part of the
global network of METs. Why produce a
project for only 200 theaters when you
can reach 350 or more!

This multi-platform approach is not
new, as distributors have been doing vide-
os, Blurays, books, exhibits, and other
versions of their GS films for a long time.
However, very few filmmakers have con-
sciously produced for giant screens, full-
domes, and digital 3D screens from the
start, capturing scenes specifically for each
format and building lease models for each
of these categories.

I do not suggest that the same film
should simply be edited and reframed.
Rather, producers should look for the
inherent strengths of each of these media
and create versions that play to that medi-
um’s strengths.

A global business model
High-quality GS and fulldome produc-

tions for museums can seldom be pro-

duced by individual institutions. The busi-
ness model for the future depends on a
network of compatible theaters that can
collectively support the production and
distribution of a steady stream of new
programs. This will require a level of
standardization — the DIGSS initiative —
and perhaps more challenging, agreement
among museum leaders globally to accept
those specifications so that equipment
suppliers and film producers will provide
the hardware and software that the muse-
um field collectively says it wants.

The optimistic long view for institution-
al giant screens and fulldomes is that digi-
tal technologies will allow a continuum of
METs, from scrappy, experimental thea-
ters to large and elegant houses. The 200
giant-screen theaters might be joined by
some of the 155 fulldomes and the 50 or
so smaller digital 3D screens in museums
to create a global network of 350-400
compatible digital immersive theaters.

Of course, there are extra costs to shoot-
ing and releasing a program that will look
great on a large dome. Some say a great
dome film is different in kind from a great
flat-screen GS or conventional film, which
might mean two or more versions. s the
extra cost worth it? Why not just make
shorter, less expensive films for the 50
digital 3D museum theaters?

This is a business question for any pro-
ducer planning on reaching only a seg-
ment of the MET network. How many
METs regularly lease shows in my format?
What share will we get of this subset?
What does that subset earn in admissions?
What share of that revenue comes back to
distributors? How many films share that
revenue! And finally, will my film’s share
of the returns justify my expenses?

When we play with these whatifs to
calculate the size of the network needed,
using current GS classic film budgets and
sponsorship assumptions, and assuming
only four new classic films per year, we get
about 200 theaters, which is roughly the
number of currently active GS theaters.
Not surprisingly, smaller networks only
work with smaller film budgets. Fulldome
production budgets and lease amounts are
about one-fifth to one-tenth those of GS
films. Digital 3D theaters tend to run 20-
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minute shows, and some of them are not
directly ticketed or only show their own
signature film.

In short, giant screens are the main
revenue generators among MET, and if we
kill them off, we kill the golden goose that
could sustain the MET network.

Dome giant screens are particularly im-
portant. They account for close to half of
all GS theaters in museums, but once the
MET network includes fulldomes, domes
will be the majority of leasing venues.
Their expensive architecture, if nothing
else, gives domes staying power.

There are other models out there, like
CineMuse (high-definition nature videos
to non-paying audiences) and motion sim-
ulators, that survive on smaller networks,
largely through lower budgets. Digital 3D
theaters might be on the line between
these more casual, lower-cost venues and
the potentials of the MET global network.

These other forms of museum theater
could fragment into smaller, separate net-
works, driving down production, distribu-
tion, and marketing budgets, and there
will always be bottom feeders and maver-
icks encouraging this fragmentation. But
will the museum field achieve its mission
that way? Will those fragmented markets
attract the funding needed to engage top
talent and make high-impact, high-
attendance programs’?

If we work together to create one world
of METs, even with sub-categories, pro-
ducers will be able to reach their share of
350-400 theaters, perhaps with several

versions, but all distributed as standard-
ized Digital Cinema Packages.

Conclusions

Museum GS theaters, fulldomes, and
digital 3D theaters can combine to form
one global network by using shared stand-
ards for exchange and distribution, such
as DCI and DIGSS. To achieve this we
will need collaboration at a global scale
and the involvement and support of pro-
fessional associations such as the Giant
Screen Cinema Association, Internation-
al Planetarium Society, and IMERSA. It
is a major effort, and DIGSS 1.0 is only a
beginning. But it is a beginning, and I
urge all professionals to support it, and all
museum GS theaters to adopt it as a goal
for their conversions. When talking to
potential digital system providers, ask
them “Are you DIGSS compliant! If not
now, what is your upgrade path?” While
there are aspects of DIGSS 1.0 that some
may consider “wish lists,” most of its speci-
fications are currently achievable for small-
er screens, and innovation over the next
few years promises to address the remain-
ing desired specifications.

The GCSA’s

with board support, will soon be conduct-

Technical Committee,

ing tests to compare current digital sys-
tems with GS film. The first of these tests
will be held in Galveston, TX, in January.
In addition to this screen testing, which
may take a few years, we need learning
research to understand how each format —

dome/flat, giant/small, 2D/3D — works as

a learning methodology. And we need
economic research to understand the pop-
ular appeal and perceived value of the
different formats.

Strategically, METs must mature and
collaborate to fulfill their host museums’
mission. Together we must discover how
METs can support museums’ goals of
building 21%-century learning skills, create
programs through a culture of community
partnerships, invest in lasting social and
creative capital, and, of course, respond to
the growing expectation of audience par-
ticipation. We can expand the network of
collaborating institutions by recognizing a
continuum of museum experiential thea-
ters with a shared purpose, and yet dis-
tinct artistic and technological potentials.
And we can respond to changing audience
expectations by constantly experimenting
with different kinds of immersive learning
experiences.

As we start to understand how the me-
dium actually works as a learning method-
ology, and how immersion fills audience
needs, we can begin to make a clearer case
for METs’ public value and their contribu-
tion to community learning infrastructure.

John Jacobsen is president of White Oak
Associates (Museum Planners and Producers),
CEO of the White Oak Institute, and co-
principal investigator of the DISCUSS Collo-
quium, which launched DIGSS 1.0. He can be
reached at jjacobsen@uwhiteoakinstitute.org.

(from DENVER on page 2)
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Among those making the Convergence
bloom in real time at Symposium 2010
were Val Kass of the National Science
Foundation, Janine Baker of nWave Pic-
tures (who is newly elected to the JHWFE
board), Rick Rothschild of Global Immer-
sion (and president of TEA), and Mark
Katz of National Geographic Cinema
Ventures. Familiar faces from GSCA in-
cluded Andrew Oran of Fotokem, Jona-
than Barker of SK Films, Shaun MacGil-
livray of MacGillivray Freeman Films,
and former MFF producer Alec Lorimore.
MFF Educational Foundation president

Chris Palmer was there promoting his
new book, Shooting in the Wild.

Donna Cox of the National Center for
Supercomputing Applications, Greg Shi-
rah from NASA, and Mike Bruno of
Spitz represented the team that produced
Black Holes and is now developing a new
fulldome show, Dynamic Earth. All the
IMERSA brass attended, including board
members DMNS’ Dan Neafus (head of
the Gates Planetarium, and the principal
force behind the Fulldome Summit), Ed
Lantz (Vortex Immersion) who has since
addressed the Academy of Motion Pic-
ture Arts and Sciences on the future of

cinema, and Ryan Woyatt (California

Academy of Sciences), plus some of IMER-
SA’s most active members, including Mar-
tin Howe of Global Immersion, David
McConville (The Elumenati), Mark and
Carolyn Petersen (Loch Ness Produc-
tions), Michael Daut of Evans & Suther-
land, and George Barnett of Sky-Skan.

IMERSA is considering holding another
Fulldome Summit next year. Visit imer-
sa.org for more information.

Judith Rubin (judithrubin.blogspot.com) is a
freelance writer, specializing in specialvenue
media. She is communications director for
IMERSA and was the founding publicist for
the Large Format Cinema Association.
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IN PRODUCTION
December 2010

* New listing.
Underlined titles are 3D

Updated information is printed in bold.
Unless noted, all films are being shot in 15/70 and
will run about 40 minutes.

Sammy’s Adventures (formerly Around the World
in 50 Years)
nWave Pictures; distributors: Universal Music Group
(US), Sudio Canal (Europe); director: Ben Sassen;
producers: Ben Stassen, Domonic Paris; script: Do-
monic Paris; executive producer: Eric Dillens. Cast:
voices of Melanie Griffith, Sacy Keach, Tim Curry,
Anthony Anderson. 3D. 85 minutes. Release: early
2010.
— Distribution details and the release date will be an-
nounced soon.

The Green Hornet: An IMAX 3D Experience
Sony Pictures Releasing; distributor: Sony Pictures
Releasing; director: Michel Gondry; producer: Neal H.
Moritz, DP: John Schwartzman; script: Evan Gold-
berg, Seth Rogen; executive producers: Evan Goldberg,
Michael Grillo, Ori Marmur, Seth Rogen, George W.
Trendle, Jr. Cast: Cameron Diaz, Seth Rogen, Chris-
toph Waltz, Edward Furlong, Tom Wilkinson. 3D. 120
minutes. Release: Jan. 14, 2011.
— Film will be converted to 15/70 and IMAX digital 3D
with the IMAX DMR process.

I Am Number Four : The IMAX Experience*
Extraordinary teen John Smith is afugitive on the run
from ruthless enemies sent to destroy him.
DreamWorks SKG; distributor: Walt Disney Pictures;
director: D.J. Caruso; producer: Michael Bay; script:
Alfred Gough, Miles Millar, Marti Noxon; DP: Guiller-
mo Navarro; score: Trevor Rabin; executive produc-
ers: Chris Bender, Seven Spielberg, J.C. Spink, David
Valdes. Cast: Alex Pettyfer, Teresa Palmer, Timothy
Olyphant, Dianna Agron. 120 minutes. Release date:
Feb. 11, 2011.
— Film will be released to IMAX digital theaters only,
simultaneously with its conventional release.

Rescue 3D (wt)

Air Lift Films; distributor: K2 Communications, Ste-

phen Low Distribution; director: Sephen Low; produc-

er: Pietro Serapiglia. 3D. Release: February 2011.

— August-September: Filmed combined military/Park
Service high mountain rescues on Mt. Rainier; inter-
views at McGuire Air Force Base, NJ; Tanker Airlift
Control Center, Scott Air Force Base, IL; reconstruc-
tion activity in Haiti; Canadian Navy training exercis-
es in Barbados.

Nov '10 Jan 11
Mega Tron GH IANF
HPDH1 Rescue
SamAd

— November: Canadian Navy training in Halifax.

Mars Needs Moms: An IMAX 3D Experience
Walt Disney Pictures; distributor: Walt Disney Pic-
tures; director: Smon Wells; producers: Jack Rapke,
Steve Sarkey, Robert Zemeckis; script: Smon Wells,
Wendy Wells; DP: Robert Pressley; score: John Pow-
ell; executive producer: Seven J. Boyd. Cast: Seth
Green, Joan Cusack, Elisabeth Harnois, Dan Fogler,
Mindy Serling. 3D. 90 minutes. Release date: March
11, 2011.
— Film will be converted to IMAX digital 3D with the
IMAX DMR process.

Sucker Punch: An IMAX 3D Experience
Legendary Pictures; distributor: Warner Bros. Pic-
tures; director: Zack Snyder; producers: Deborah
Snyder; Zack Snyder; script: Zack Shyder, Steve
Shibuya; DP: Larry Fong; score: Tyler Bates, Marius
De Vries; executive producers Wesley Coller, Christo-
pher DeFaria, Jon Jashni, Thomas Tull. Cast: Emily
Browning, Abbie Cornish, Jena Malone, Vanessa
Hudgens, Jamie Chung, Carla Gugino, Jon Hamm,
Scott Glenn. 3D. Release date; March 25, 2011.
— Film will be converted to 15/70 and IMAX digital 3D
with the IMAX DMR process.

Born to Be Wild: An IMAX 3D Experience

Imax Corporation, Warner Bros.; distributor: Imax
Corporation; director: David Lickley; producers: Drew
Fellman, Diane Roberts; DP: David Douglas; script:
Drew Fellman; score: Mark Mothersbaugh. Narrator:
Morgan Freeman. 3D. Release: April 8, 2011.

— Principal photography is complete.

— Rough cut is complete.

Flatland: Search for the 3rd Dimension
Objectsin Motion Pictures, RPG Productions; distribu-
tor: RPG Productions; directors: Jeffrey Travis, Dano
Johnson; script: Seth Caplan, Dano Johnson, Jeffrey
Travis, fromthe novel by Edwin A. Abbott; score:
Kazmir Boyle; executive producers for giant-screen
version: Rick Gordon, Ken Randall. Cast: voices of
Martin Sheen, Kristen Bell, Michael York, Lee Eddy,
Joe Estevez, Tony Hale. 3D. Release: Spring 2011.

— Converting the 2007 animated film to GS 3D.

Tornado Alley (wt)

Graphic Films, Giant Screen Films; distributor: Giant
Screen Films; director: Sean Casey; producers: Paul
Novros, Sean Casey; script: Sean Casey, Paul Novros,
DP: Sean Casey; executive producer: Don Kempf. 3D.
Release: Spring 2011.

— Principal photography is complete.

Pirates of the Caribbean: On Stranger Tides
Walt Disney Pictures; distributor: Walt Disney Pic-
tures; director: Rob Marshall; producer: Jerry Bruck-
heimer; DP: Dariusz Wolski; script: Ted Elliott, Terry
Rossio; score: Hans Zimmer; executive producers:
John Deluca, Ted Elliott, Chad Oman, Terry Rossio,
Mike Stenson, Barry H. Waldman. Cast: Johnny Depp,
lan McShane, Penelope Cruz, Geoffrey Rush, Gemma
Ward. 3D. 120 minutes. Release: May 20, 2011.
— Film will be converted to 15/70 and IMAX digital 3D
with the IMAX DMR process.

Fast Five: The IMAX Experience

Original Film; distributor: Universal Pictures; direc-
tor: Justin Lin; producers: Vin Diesel, Michael Fottrell,
Neal H. Moritz, DP: Sephen F. Windon; script: Chris

MNM

Flatland Tornado FM3D

Jul'11
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Lightn AirRace GWS
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Morgan; score: Brian Tyler; executive producer:

Amanda Lewis. Cast: Vin Diesel, Dwayne Johnson,

Paul Walker, Jordana Brewster, Tyrese Gibson. 120

minutes. Release: June 10, 2011.

— Film will be converted to IMAX digital 3D with the
IMAX DMR process.

Cars 2: An IMAX 3D Experience

Walt Disney Productions; distributor: Walt Disney

Company; directors: Brad Lewis, John Lasseter; 3D.

90 minutes. Release: June 24, 2011.

— Film will be converted to 15/70 and IMAX digital 3D
with the IMAX DMR process.

Lightning 3D (wt)

3D Consortium, Kalisti Media; distributor: BIG &

Digital; director: Jonathan Kitzen; producers: Jona-

than Kitzen, Jordan Klein; script: Jonathan Kitzen,

Christian Glawe; DP: Jordan Klein; executive produc-

er: Jonathan Kitzen. 3D. Shot in 4K digital. Release:

June 2011.

— November: Shooting in Rwanda, in the most light-
ning‘struck area on earth.

Pangaea: Dinosaur Expedition (formerly Dino-
saur Riders)

Tandem Motion Picture Sudios; distributor: Cinema
Group. 3D. Release: June 2011.

— Animation will wrap in mid-March 2011.

Rocky Mountain Express (wt)

Stephen Low Company; distributor: K2 Communica-
tions; director: Stephen Low; producers: Pietro Sera-
piglia, Alexander Low. Release: June 2011,

Harry Potter and the Deathly Hallows, Part Il
Warner Bros Pictures; distributor: Warner Bros,;
director: David Yates; producers: David Barron, David
Heyman; DP: Eduardo Serra; script: Seve Kloves.
Cast: Daniel Radcliffe, Emma Watson, Rupert Grint,
Michael Gambon, Ralph Fiennes, Alan Rickman, Hele-
na Bonham Carter, John Hurt. 3D. 160 minutes Re-
lease: July 15, 2011.
— Film will be converted to 15/70 and IMAX digital 3D
with the IMAX DMR process.

Air Racers 3D: Forces of Flight (wt)

3D Entertainment Films, Pretend Entertainment, Sere-

oscope; distributor: 3D Entertainment Distribution;

director: Jean-Jacques Mantello; producers: Francois

Mantello, Christian Fry, Jeffery Pierce, John Constan-

tine; script: Rick Dowlearn; executive producers: Raul

Leckie, Jeff Pierce, John Constantine. Cast: Seve

Hinton, Jr., Matt Jackson, Brian and Dennis Sanders.

3D. Shot in 4K digital. Release: Summer 2011.

— September: Filmed at the Reno Air Races.

— November: Recreating certain segments of the race
and capturing aerial footage from the cockpit.

Elying Monsters 3D
Atlantic Productions; distributor: National Geograph-

ic; director, producer: Anthony Geffen; script: David
Attenborough. Narrator: David Attenborough. 3D.
Release: Spring/summer 2011.

Great White Shark 3D (wt)

Yes/No Productions; distributor: tha; directors, pro-
ducers, script, score: Sephen McNicholas, Luke Cress-
well; DP: D.J. Roller. 3D. Release: Summer 2011.

— Principal photography is 70% complete.
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Disney Enterprises, Inc.

The Last Reef (wt)

Yes/No Productions, Giant Screen Films, Liquid Pic-
tures; distributor: Giant Screen Films; directors, script,
score: Sephen McNicholas, Luke Cresswell; DP: D.J.
Roller. 3D. Release: Summer 2011.

— Principal photography is complete.

To the Arctic 3D (wt)

MacGillivray Freeman Films; distributor: MacGilli-
vray Freeman Films; director: Greg MacGillivray; co-
directors: Adam Ravetch, Sarah Robertson; producers:
Greg MacGillivray, Shaun MacGillivray; script: Mose
Richards; DPs: Bob Cranston, Brad Ohlund, Howard
Hall, Greg MacGillivray, Ron Goodman; executive
producer: Harrison Smith. 3D. Release: August 2011
(limited), February 2012 (major).

Real Steel: The IMAX Experience *
A boxing drama set in the near-future where 2,000-
pound robots that look like humans do battle.
DreamWorks SKG; distributor: Walt Disney Pictures;
director: Shawn Levy; producers: Shawn Levy, Susan
Montford, Don Murphy, Robert Zemeckis; script: Leslie
Bohem, John Gatins; DP: Mauro Fiore; score: Danny
Elfman; executive producers: Josh McLaglen, Mary
McLaglen, Jack Rapke, Seven Spielberg, Seve Sarkey.
Cast: Hugh Jackman, Kevin Durand, Evangeline Lilly,
Anthony Mackie, Hope Davis. 120 minutes. Release
date: Oct. 7, 2011.
— Film will be released to IMAX digital theaters only,
simultaneously with its conventional release.

Patagonia Wilderness (wt)
3D Entertainment Films.; distributor: 3D Entertain-

ment Distribution; directors/producers: Frangois Man-
tello, Jean-Jacques Mantello. 3D. Release: Fall 2011.
— September-November: Shooting in Patagonia.

Outside In

SV2 Sudios; distributor: tha; director, producer,
writer: Stephen Van Vuuren; score: Ferry Cor-
sten, Samuel Barber, Stephen van Vuuren; exec-
utive producer: Sephen Van Vuuren. Release:
Nov. 11, 2011.

Happy Feet 2: An IMAX Experience
Animal Logic; distributor: Warner Bros; direc-
tor, producer, writer: George Miller; Cast:
Elijah Wood, Robin Williams, Brad Pitt, Matt
Damon, Hank Azaria. 3D. 90 minutes. Release:
Nov. 18, 2011.
— Film will be converted to 15/70 and IMAX
digital 3D with the IMAX DMR process.

Running With Bulls
San Fermin Films, D4D/ITP; distributor: BIG &

Digital; director: Aubrey Powell; DP: Brent
Turnbull; producers: Christopher Cary, Jona-
than Kitzen; script: Aubrey Powell; executive
producers: Smon Crane, Ross Jones, David
Campbell-Watson, Christopher Cary. 3D. Shot
in 4K digital. Release: February 2012.

Time, the 4™ Dimension (wt)

3D Entertainment Films.; distributor: 3D Enter-
tainment Distribution; directors/producers:
Francois Mantello, Jean-Jacques Mantello.
Cast: Christopher Lloyd. 3D. Release: Spring
2012.

— November: Studio shooting in Los Angeles.

Dragons: Real Myths and Unreal Creatures (wt)
Productions Thalie; distributor: Distribution Thalie;
director: Marc Fafard; producer: Yves Fortin; DP:
Sean MacLeod Phillips; script: Marc Fafard. 3D.
Release: Spring/summer 2012.

— Animation is continuing.

The Hobbit, Part 1: An IMAX Experience
WingNut Films; distributor: Warner Bros.; director:
Guillermo del Toro; DP: Guillermo Navarro; script:
Philippa Boyens, Peter Jackson, Guillermo del Toro,
Fran Walsh; executive producers: Callum Greene,
Peter Jackson, Fran Walsh. Cast: tha. 120 minutes.
Release: December 2012.
— Film will be converted to 15/70 and IMAX digital
3D with the IMAX DMR process.

Humpback Whales (wt)

MacGillivray Freeman Films; distributor: MacGilli-
vray Freeman Films; director: Greg MacGillivray;
producers: Greg MacGillivray, Shaun MacGillivray;
DP: Brad Ohlund. 3D. Release: June 2013.

— Shooting will begin in October in the South Pacific.

Jerusalem 3D (wt)

Arcane Pictures/Cosmic Picture; distributor: tba;
producers: Taran Davies, George Duffield, Daniel
Ferguson, Dominic Cunningham-Reid; script: Daniel
Ferguson; Aerial DP: Ron Goodman; executive pro-
ducer: Jake Eberts. 3D. Release: 2013.

— September: scouting.

— Ground filming set for 2011 and 2012.

Neuropolis (wt)
National Film Board of Canada; distributor: SK Films;

director: Munro Ferguson; producer: Marcy Page;
DP: Luka Sanader; script: Munro Ferguson; executive
producer: David Verrall. 3D. 43 minutes. Release:

Disney’s TRON: Legacy was filmed in 3D with Sony's F35 digital cameras.

Jan '12 Jul 12 Jan '13
RealSt Ol Hobbit

HF2 RWB Whales —

Jerusa, Neuro —

PW Time Dragons OWO —

2013.

— Time-lapse sequence has been shot in New York City.

— Animation and volumetric data rendering are contin-
uing.

One World Ocean 3D (wt)

MacGillivray Freeman Films; distributor: MacGilli-
vray Freeman Films; director: Greg MacGillivray and
many others; producers: Greg MacGillivray, Shaun
MacGillivray, DPs: Brad Ohlund, Howard Hall, Bob
Cranston, D.J. Roller, Bob Talbot, Paul Atkins, Jack
Tankard, Ron Goodman, Peter Kragh and others. 3D.
Release: February 2015.

— Production will begin in January in the South Pacific.
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Premiering in November and December
N ey il scck i the one most valu

Megamind stars the voices of Tina Fey and Will Ferrell.

Megamind

“Megamind is the most brilliant super-
villain the world has ever known...and the
least successful. Over the years, he has
tried to conquer Metro City in every imag-
inable way. Each attempt has been a colos-
sal failure, thanks to the caped superhero
known as Metro Man, until the day
Megamind actually defeats him in the
throes of one of his botched evil plans.
Suddenly the fate of Metro City is threat-
ened when a new villain arrives and chaos
runs rampant, leaving everyone to wonder,
can the world’s biggest mind actually be
the one to save the day?”

Directed by Tom McGrath, produced
by Lara Breay and Denise Nolan Cascino,
script by Alan Schoolcraft and Brent Si-
mons, score by Hans Zimmer and Lorne
Balfe. Executive producers: Stuart Corn-
feld, Ben Stiller. Starring the voices of
Will Ferrell, Tina Fey, Jonah Hill, and
Brad Pitt.

Produced by PDI/DreamWorks and
distributed by DreamWorks Animation
SKG, the film opened on Nov. 5. Rated

PG for action and some language.

Harry Potter and the Deathly Hal-
lows - Part 1

“Harry Potter and the Deathly Hal-
lows, the seventh and final adventure in
the Harry Potter film series, is a motion
picture event told in two full-length parts.

“Part 1 begins as Harry, Ron, and Her-
mione set out on their perilous mission to

track down and destroy the Horcruxes —
the keys to Voldemort’s immortality. On
their own, without the guidance or protec-
tion of their professors, the three friends
must now rely on one another more than
ever. But there are Dark Forces in their
midst that threaten to tear them apart.
“Meanwhile, the wizarding world has
become a dangerous place for all enemies
of the Dark Lord. The longfeared war has
begun and Voldemort’s Death Eaters seize
control of the Ministry of Magic and even
Hogwarts, terrorizing and arresting anyone
who might oppose them. But the one

Harry Potter and the Deathly Hallows Part 1. L tor Bill nghy, Emma Watson Rupert Grint, Daniel Radcliffe.

ble to Voldemort: Harry Potter. The Cho-
sen One has become the hunted one as
Voldemort’s followers look for Harry with
orders to bring him to the Dark

Lord...
“Harry’s only hope is to find the

alive.

Horcruxes before Voldemort finds him.
But as he searches for clues, he uncovers
an old and almost forgotten tale — the
legend of the Deathly Hallows. And if the
legend turns out to be true, it could give
Voldemort the ultimate power he seeks.

“Little does Harry know that his future
has already been decided by his past when,
on that fateful day, he became ‘the Boy
Who Lived.” No longer just a boy, Harry
Potter is drawing ever closer to the task for
which he has been preparing since the day
he first stepped into Hogwarts: the ulti-
mate battle with Voldemort.”

Directed by David Yates, produced by
David Heyman, David Barron, and J.K.
Rowling, script by Steve Kloves, based on
the novel by J.K. Rowling, score by Alex-
andre Desplat. Lionel Wigram is the exec-
utive producer, with John Trehy and Tim
Lewis serving as co-producers.

Produced by Heyday Films, distributed
by Warner Bros. Pictures. Starring Dan-
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(from SHORTS on page 24)
served as city councilman and mayor of
Galt (which was later incorporated into
Cambridge). He served as mayor of Cam-
bridge from 1975-76 while working part-
time for Imax.

Kerr died on April 29, 2010 (see LF
Examiner, May 2010), at the age of 80.

Gelfond’s new home

The New York Post’s Page Six gossip col-
umn reports that Imax Corporation CEO
Richard Gelfond has acquired a $7.5 mil-
lion fourbedroom townhouse at 100
Greenwich Ave. in New York City from
actress Milla Jovovich, “snatch[ing it] from
under the nose” of singer Courtney Love,
who had tweeted that she was about to
lease it. (Thanks to the dramatic rise of
Imax shares, Gelfond has grossed well
over that amount from the sale of stock
appreciation rights since January.)

Page Six went on to say that Gelfond
and his new bride, Peggy Bonapace, who
were wed in a civil marriage ceremony in
September (see The Biz, October 2010), had
a “luxurious Oct. 2 fete on Ellis Island
attended by a bevy of New York power
brokers, including Gov. [David] Paterson,
Police Commissioner Ray Kelly, and
journo Carl Bernstein.”

Mythbusters coming to 3D TV?

The still unnamed 3D cable TV chan-
nel being developed by Sony, Discovery
Communications, and Imax Corporation
is considering a 3D version of Discovery’s
hit program Mythbusters. According to The
Hollywood Reporter, episodes of the show
designed with 3D in mind would be shot
with 3D cameras for the network, and 2D
versions would air on the Discovery Chan-
nel. The 3D network is considering adapt-
ing other Discovery programs for 3D.

Worldwide LF Theater Inventory
As of December 1, 2010

C = Commercial Standalone CT = Theme Park

(from SHORTS on page 14)

iel Radcliffe, Rupert Grint, Emma Wat-
son, Helena Bonham Carter, Robbie
Coltrane, Ralph Fiennes, Michael Gam-
bon, Brendan Gleeson, Richard Grif-
fiths, John Hurt, Alan Rickman, Imelda
Staunton, and David Thewlis.

The film opened on Nov. 19. It has
been rated PG-13 for some sequences of
intense action violence, frightening images
and brief sensuality.

TRON: Legacy

“From Walt Disney Pictures, TRON:
Legacy is a high-tech adventure set in a
digital world that is unlike anything ever
captured on the big screen. At the epicen-
ter of the adventure is a fatherson story
that resonates as much on the Grid as it
does in the real world: Sam Flynn, a rebel-
lious 27-year-old, is haunted by the myste-
rious disappearance of his father, Kevin
Flynn, a man once known as the world’s
leading tech visionary.

“When Sam investigates a strange signal
sent from the old Flynn’s Arcade — a sig-
nal that could only come from his father —
he finds himself pulled into a digital grid
where Kevin has been trapped for 20
years. With the help of the fearless warrior
Quorra, father and son embark on a life-or

-death journey across a visually stunning
digital landscape created by Kevin himself
that has become far more advanced, with
never-before-imagined vehicles, weapons,
and landscapes, and a ruthless villain who
will stop at nothing to prevent their es-
cape.”

About 35 minutes of the IMAX edition
of the film will expand vertically from the
wide 2.39 aspect ratio to the taller 1.78
ratio, although not to the full 1.44 ratio of
the 15/70 frame.

Directed by Joseph Kosinski, TRON:
Legacy stars Jeff Bridges, Garrett Hed-
lund, Olivia Wilde, Bruce Boxleitner,
James Frain, Beau Garrett, and Michael
Sheen and is produced by Sean Bailey,
Jeffrey Silver, and Steven Lisberger, with
Donald Kushner serving as executive pro-
ducer, and Justin Springer and Steve
Gaub co-producing. The screenplay was
written by Edward Kitsis and Adam Hor-
owitz, based on characters created by Ste-
ven Lisberger and Bonnie MacBird.
Scored by electronic music duo Daft
Punk.

Produced by LivePlanet and Walt Dis-
ney Pictures, and distributed by Walt
Disney Studios Motion Pictures, the film
opens on Dec. 17.

CM = Multiplex | = Institutional
By Format and Operator Type
C |CM |CT | Total
D 1 1
) 8/70 1 1
Africa 15/70 1 1
Total B 3
D 37 &
8/70 3 3 20 26
Asia/Pac | 10/70 1 16 17
15/70 | 10 7 2 29 48
Total 13| 44 6 65| 128
D 27 28
Europe 8/70 3 5 4 9 21
15/70 7| 18 5 12 42
Total 11| 50 9 21 91
D 1
Middle 8/70 1
East 15/70 1 4 2
Total 1 6
D 2| 184 7] 193
North 8/70 6 3 1 24 34
America | 1570 | 23| 47| 3| 86| 159
Total 31| 234 117| 386
D 1 1
South 8/70 1
America 15/70 1 3 1
Total 2 4 2
D 41 250 7] 261
8/70 12 9 8 55 84
World 10/70 1 17 18
15/70 | 42| 79| 10| 131| 262
Total 58| 338| 19| 210 625
By 2D /3D
2D 3D Total
Africa 2 1 3
Asia/Pac 64 64 128
Europe 30 61 91
ME 2 7 9
NA 95 291 386
SA 2 6 8
Total 195 430 625
By Screen
Dome Flat Conv. Total
Africa 2 1 3
Asia/Pac 48 80 128
Europe 13 76 2 91
ME 1 8 9
NA 51 333 2 386
SA 2 6 8
Total 117 504 4 625
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Bookings: December 2010 by Film

707 bookings of 88 films in 489 theaters

efforts to make them so. They have been compiled from thea- Where a date is not shown, it means that no date was
listings. The rest are unchanged from the previous ter surveys, distributors, the Web, and other sources. provided by the source or, in the case of a closing date, that no
month’s issue. We will make every effort to improve the thoroughness, date has been set, or that the run is indefinite.
The data on the following pages are not warranted to be and accuracy of these data. If your theater or film is not shown
comprehensive or accurate in every detail, despite our best here, please get in touch with us to update our listings.

istings shown in bold face below are new or updated

The key to film abbreviations is on page 21.

Film Theater Open Close Film Theater Open Close Film Theater Open Close
AfricAdv Fort Lauderdale 1/18/08  12/30/10 Everest Norwalk 10/22/10  3/3/11 Cardiff Ode 1119110 12110
Galveston 710 6/11 Oklahoma City SMO 3/1/10 2111 Cary Reg 11/18/10 12110
Krakow CC 2/09 2/11 Extreme Oklahoma City SMO 8/25/10 8/11 Cathedral City 11118/10 12110
London BFI 92710 9/26/11 Regina | 7/25/10 1111 Cebu SM 1117110 12110
Lucerne 9/09 12111 Shreveport 7110 411 Changchun Wan 11118110 12110
Nuremberg | 1/1/10 6/14/11 Syracuse 10/10 711 Changsha Wan 11/18/10 12110
San Antonio 3D 2/24/10  3/10/11 FightPil Chantilly 12/10/04 5/11 Chantilly 1111810 12110
AIWC Chattanooga TA 10/6/10 Columbus GA 6/4/10 1/4/11 Charleston SC SEC 11118/10 12110
Alamo San Antonio 2D Corpus Christi 2/3/05 5/11 Charlotte Reg 11/18/10 12110
AlienAdv Al Khobar 7/5/10 714/111 Dayton 12/3/04 511 Chattanooga RMP 11/18/10 12110
Alps Charlotte DP 11/8/110 12110 Oklahoma City SMO 12/15/09 5/11 Cherry Hill AMC 11118110 12110
Amazon Valencia Spn 10/1/10 6/30/11 Pensacola 4/11/07 5/11 Chicago Imx 11118/10 12110
Animalop Atlanta FMNH 10/1/10 6/1/11 FMTTM Glasgow 6/6/09 5/31/11 Chongging Lum 12/16/10 111
Calgary TWS 10/31/09 1011 Melbourne MV 9/12/08 Chongging STM 11118110 12/10
Detroit SC 3/18/09 311 Speyer Imax 12/18/08 1111 Col Springs Cmk 11/18/10 12110
Guayaquil 1/1/10 1/1/11 Stockholm 4/6/09 Colleyville 11/18/10 12/10
Little Rock AEC 2/3/10 1111 Taipei AM 9/6/10 10111 Columbia AMC 11118/10 12110
Lucerne 6/1/09 6111 FSOS Shari Columbus ETC AMC 11118110 12110
Pittsburgh CSC 1/1/10 1111 GC Grand Canyon DCI 11/1/99 12/10 Columbus LTC AMC 11118110 12110
Raleigh | 417110 4/9/11 GCA Baltimore MSC 7/30/10 711 Concord AMC 11118110 12110
San Diego RHF 12/13/08  12/12/10 Charleston WV 111210 3/11/11 Council Bluffs AMC 11/18/10 12/10
Spokane RP 6/11/10 6/11 Eilat Epic 4/30/10 411 Covina AMC 11118/10 12110
Tijuana 7/11/10 711 Hastings 5/31/10 2/8/11 Cupertino AMC 11118110 12110
Valencia Spn 12/19/09  12/19/10 Washington NMNH 11112110 12110 Curitiba 11/18110 12110
AOTD Hutchinson 9/20/10 12/10 Greece Guayaquil 3/1/10 2111 Daegu CGV 12/16/10 1M1
AR Phoenix ASC 11/26/10 12110 Shreveport 421/10  4/16/11 Dallas AMC 11/18/110 12110
Arabia3D Ankara AFM 8/11/10 2/10/11 HaunCast Berlin CS 4/5/01 Dallas Cmk 11118/10 12110
Atlanta FMNH 3/17/10 3/11 Madrid 6/12/02 Danvers AMC 1118110 12110
Austin 2/12/10 2111 Moscow Nes 1/1/04 Davenport Put 11124110 12110
Boston MOS 2/24/10 2111 San Antonio 3D 9/1110 6/30/11 Davenport RMP 11118110 12/10
Des Moines 4129110 411 HCBTD San Simeon DCI 8/17/96 Dearborn 11118/10 12110
Fort Lauderdale 2/12/10 2111 HeartSon Dollywood 3/31/10  12/31/10 Deer Park Reg 11118/10 12110
Gatineau 10/1/10 HOTB Jackson MS 12/1/10 5111 Denver CC Reg 11118110 12110
Istanbul AFM 8/11/10 2/1011 New Orleans 8/29/06 Des Moines 11118/10 12110
Kuwait SCK 5/25/10 511 Poitiers Imax 2/1/10 111 Dickson City GE 11/18/10 12110
Louisville SC 6/12/10 6/11/11 HPDH1 Albany NY Reg 11118110 12110 Doha VSM 1117110 12110
Raleigh | 2/17/10 2111 Alexandria AMC 11/18/10 12110 Dongguan Wan 11/18/10 12110
Saint Paul SMM 3/17/10 3/11 Alhambra Reg 11118110 12110 Dubai IBSM 1117110 12110
San Jose Tech 2/12/10 211 Aliso Viejo Reg 11118110 12110 Dublin Reg 1111810 12110
Tampa MOSI 10/27/10 10/11 Altamonte AMC 11118110 12110 Eden Prairie AMC 11118110 12110
ATSOT Davenport Put 10710 2111 Amsterdam PN 1117110 12110 Edina AMC 11118/10 12110
AvatarSE Austin 10/1/10 Anchorage Reg 11/18/10 12110 Edmonton Cpx 11/18/10 12110
Council Bluffs AMC 10/6/10 Ankara AFM 1117110 12110 Eindhoven PN 1117110 12110
Regina 11125110 12110 Apple Valley Imx 11118110 12110 El Dorado Hills Reg 11118110 12110
Beavers Pittsburgh CSC 7122109 12/30/10 Arcadia AMC 11118110 12110 Elizabeth AMC 11118110 12110
Bugs Calgary TWS 9/12/10 711 Arlington TX AMC 11118/10 12110 Emeryville AMC 11118/10 12110
Dallas MNS 11/19/10  6/10/11 Astana 11118110 12110 Escondido Reg 11118110 12110
Edmonton TWS 12/3/10 6/11 Atlantic City 11118110 12110 Evansville Sho 11118110 12110
Milwaukee 9/14/10  6/11/11 Auburn Hills AMC 1118110 12110 Fairbanks Reg 11118110 12110
cDS Atlanta FMNH 72110 12/17/10 Auckland Sky 1117110 12110 Fairfield Reg 11/18/110 1210
CRA Athens Eug 3/10/10 3/11 Augusta Reg 11118/10 12110 Fitchburg AMC 11118/10 12110
Guayaquil 3/1/10 211 Austin 11118110 12110 Fort Lauderdale 11118110 12110
D&W3D Barcelona 12116/09  3/31111 Aventura AMC 11118110 12110 Fort Myers Reg 11118110 12110
Berlin CS 3/13/08 311 Baltimore AMC 11/18/110 12110 Fresno Reg 11118110 12110
Bristol 10/23/09  3/31111 Baltimore MSC 11/18/110 12110 Frisco AMC 1118110 12110
Columbus COSI 3/17/10  12/31/10 Bangkok Par Maj 1117/10 12110 Fukuoka UC 11118/10 12110
Copenhagen 4/3/09 311 Bangkok Rat Maj 11710 12110 Garland AMC 11118110 12110
Madrid 12116/09  3/31111 Barcelona 1111810 12110 Gateshead Ode 11/18110 12110
Nagoya OT 4/1/10 12/10 Batavia GQT 11118110 12110 Glasgow 11124110 12110
Paris Geo 6/10/09 12/10 Beavercreek RMP 11118/10 12110 Glendale AMC 11118/10 12110
Parker 2/6/10 12/31/10 Beijing UME 11118/10 12110 Gloucester Cpx 11118/10 12110
Penrith 7TM7M0 331111 Beijing Wan 11118110 12110 Grand Blanc NCG 1118110 12110
San Antonio 3D 8/13/09 311 Bellevue LSC 11118110 12110 Grand Rapids Cel 11/18110 12110
Sioux Falls 5/1/10 12/10 Bensalem AMC 11118110 12110 Graz CX 11/18/110 12110
DinoAliv Bradford 6/10 12110 Berlin CS 1117110 12110 Greenwich Ode 11119/10 12110
Chicago Imx 9/16/10 Birmingham AL 11118110 12110 Guadalajara Cpl 11/18110 12110
Duluth 11/09 2111 Birmingham UK 11118110 12110 Guangdong 11/18/110 12110
Erie 7110 711 Bogota PA 11118110 12110 Guatemala City Alb 1111810 12110
Kansas City Sci 6/1/10 12/31/10 Boise Reg 11/18/10 12110 Guayaquil 11/18/10 12110
Melbourne MV 11110 12110 Boston AMC 11/18/10 12110 Gwangju CGV 12/16/10 111
Portland OMSI 1110 2111 Bradford 11124110 12110 Halifax 11118110 12110
Regina 10/22110 1011 Brandon AMC 1118110 12110 Hamilton AMC 11/18/10 12110
Roanoke 7110 2111 Branson 1119110 12110 Hampton AMC 11/18/10 12110
Saint Augustine | 9/10 311 Bremen Cxx 1117110 12110 Hampton VASC 11/18/10 12110
Schenectady 6/10 311 Brooklyn SB Reg 11/18/10 12110 Hangzhou Bro 11/18/10 12110
Sofia CC 910 811 Bucharest CC 1117110 12110 Harahan AMC 11118110 12110
Spokane RP 710 6111 Budapest CC 11125110 12110 Harrisburg 11118110 12110
Tampa Cha | 3/25/10 311 Buenos Aires NA 1117110 12110 Henderson Reg 11/18/10 12110
Tijuana 10/15/10  4/15/11 Buford Reg 11/18/110 12110 Highlands Ranch AMC 11118110 12110
Victoria DCI 6/4/10 9/1/11 Burbank AMC 11118/10 12110 Hodgkins AMC 11118/10 12110
Dolphins Lucknow 5/15/10 1111 Calgary Cpx 11118110 12110 Homestead AMC 11118110 12110
DS3D Columbus GA 9/15/10 Camarillo Reg 11118110 12/10 Hong Kong IS UA 12/16/10 111
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Hong Kong MB UA 12/16/10 1M1 Oldsmar AMC 11/18/110 12110 Tempe Har 11/18/10 12110
Honolulu Reg 11118/10 12110 Omaha AMC 11118/10 12110 Tianjin CFC 11118/10 12110
Hooksett Zya 11/18110 12110 Ontario Reg 11/18/10 1210 Tigard Reg 11/18/110 12110
Hoover RMP 11/18/110 12110 Orange AMC 11/18/110 12/10 Tokyo 109 11/18/110 12110
Houston GP AMC 11/18/10 12110 Orange Park AMC 11/18/10 12110 Toluca Cpl 11/18/10 12/10
Houston MNS 11118/10 12110 Orlando AMC 11118110 12110 Tomball San 11118110 12110
Houston Reg 11118110 12110 Orlando P Reg 11118110 12110 Toronto AMC 1119110 12/10
Huntsville 11/18/10 12110 Orlando WL Reg 11/18/10 12110 Toronto Cpx 11/18110 12110
Hyderabad 11/18/110 12110 Osaka 109 1111810 12110 Torrance AMC 11/18/110 12110
lisan CGV 12116/10 1M1 Paramus AMC 1111810 12110 Tucson AMC 11/18/10 12110
Incheon CGV 12/16/10 1M1 Paris DV PN 11124110 12110 Tukwila AMC 11118/10 12110
Independence AMC 11/18110 12110 Paris Ivry PN 11124110 12110 Tulsa Cmk 11118/10 12110
Indianapolis AMC 11/18/10 12110 Perm 1117110 12110 Ufa Zao 1117110 1210
Irvine Reg 1111810 12110 Perth HCL 1117110 12110 Universal City AMC 1111810 12110
Istanbul AFM 1117110 12110 Philadelphia 11118110 12110 Urawa UC 1111810 12110
Jacksonville AMC 11118/10 12110 Phoenix DR AMC 11118/10 12110 Uxbridge Ode 11118/10 12110
Jinan Wan 1111810 12110 Phoenix DV AMC 1111810 12110 Valencia Reg 1111810 12110
Juarez Cpl 1111810 12110 Plainville AMC 11118110 12110 Veracruz Cpl 11118110 12110
Kanata AMC 1111810 12110 Port Chester AMC 11118110 12110 Vienna CX 1111810 12110
Kansas City AMC 1111810 12110 Portage GQT 11118110 12110 Virginia Beach AMC 1111810 12110
Kaohsiung Vie 1119/10 12110 Poznan CC 11118/10 12110 Virginia Beach AMSC 11118/10 12110
Katowice CC 11118110 12110 Prague CC 11118110 12110 Warsaw CC 11118110 12110
Kawasaki 109 11118110 1210 Providence NA 11118110 12110 Wauwatosa AMC 1111810 12110
Kennesaw AMC 11118110 12110 Pusan CGV 12/16/10 111 West Nyack Imx 11118110 12110
Kent AMC 11118110 12110 Quebec 11118110 12110 West Palm Beach Muv 11118110 12110
Kiev KT 1117/10 12110 Raleigh | 11118/10 12110 Westlake Reg 11118/10 12110
King of Prussia Reg 11/18/10 12110 Raleigh | 11/19/10 12/10 Westminster Orc AMC 11/18/10 12110
Knoxville Reg 11118110 12110 Randolph NA 11118110 12110 Westminster Pro AMC 11118110 12110
Krakow CC 11/18/110 1210 Reading JF 11/18/110 12110 Whitby AMC 11118110 12110
Kunming 11118/10 12110 Reading RCT 11118/10 12110 White Plains NA 11118/10 12110
Kuwait 360 1117/10 12110 Renfrew Ode 11118/10 12110 Williamsville Reg 11118/10 12110
Labege PN 11124110 12110 Richmond Cpx 11118110 12110 Wimbledon Ode 11118110 12110
Lacey Reg 11118110 12110 Riverside AMC 11118110 12110 Woodbridge AMC 111810 12110
Lakeland Cobb 11/18/110 12110 Rochester Cmk 11/18/110 12110 Woodbridge Cpx 11/18/10 12110
Langley Cpx 11118/10 12110 Rockaway AMC 11118/10 12110 Woodland Hills AMC 11118/10 12110
Lansing Cel 11/18/110 12110 Roseville AMC 11118/10 12/10 Woodridge Cmk 11/18/110 12110
Las Vegas AS Reg 11/18/110 12110 Rotterdam PN 111710 12110 Wuhan Lark 11/18110 12110
Las Vegas Bre 11/18/110 1210 Rouen PN 11124110 12110 Wuxi BW 11/18/110 12110
Las Vegas RR Reg 11/18/10 12/10 Rowland Heights AMC 11/18/110 12110 Ypsilanti RMP 11/18/110 12110
Leawood AMC 11118/10 12110 Saco Zya 11118/10 12110 HPOOTP Phoenix DV AMC 11124110 12110
Lincolnshire Reg 11118110 12110 Sacramento Imx 11118110 12110 Hubble3D Calgary Cpx 9/24/10
Lititz Pen 11/18/10 12110 Saint Augustine | 11/18/110 12110 Raleigh | 11/19/10 12/10
Little Rock DT 11/18/10 12110 Saint Louis Weh 11/18/10 12110 Regina 10/13/110 12110
Liverpool Ode 11118110 12110 Saint Petersburg Muv 11118110 12110 10TS Norwalk 10/22/10 3/3/11
Livonia AMC 11118110 12110 Saint Petersburg NA 1117110 12110 IronMan2 Des Moines 9/7/10
Lodz CC 11/18/10 12/10 Salt Lake City CP | 11/18/10 12110 JIAC Chattanooga TA 10/6/10
Lombard AMC 11/18/110 12110 San Antonio 3D 11/18/10 12110 Phoenix ASC 11/26/110 12110
London BFI 11/24110 12110 San Antonio San 11118110 12110 JTM Birmingham UK 9/24/10
Long Beach Reg 1111810 12110 San Diego MV AMC 11/18/10 12110 Bradford 9/2/09 311
Los Angeles CC AMC 11118110 12110 San Diego PP AMC 11118110 12110 Chicago Imx 8/20/10
Los Angeles RMP 11118110 12110 San Diego Reg 11/18/10 12110 Edmonton TWS 3/19/10 311
Louisville RMP 11118/10 12110 San Francisco AMC 11118/10 12110 Saint Louis SC 10/8/10 3/31/11
Lynnwood AMC 11118110 12110 San Jose AMC 11/18/10 12110 L&C Charleston WV 10/6/07 12/10
Lyon PN 11124110 12110 San Jose Rep 11118/10 12110 Fort Worth 4/23/10  12/31/10
Madrid 11118/10 12110 San Jose Tech 11118/10 12110 Raleigh | 8/27/10 12/10
Manchester Ode 1111810 12110 Sandy LHM 1111810 12110 LBC Charlotte DP 1115110 1210
Manchester RMP 1111810 12110 Santa Clara AMC 1111810 12110 Detroit SC 1115110 12110
Manila MOA SM 1117110 12110 Sao Paulo 11118110 12110 Edmonton TWS 11/15110 12110
Manila NE SM 1117110 12110 Sapporo UC 1111810 1210 Fort Lauderdale 1115110 12110
Maple Grove AMC 1111810 12110 Schaumburg AMC 11118110 12110 Galveston 1115110 12/10
McLean AMC 1111810 12110 Seattle PSC 2 11118110 12110 Garden City 1115110 1210
Melbourne HCL 1117110 12110 Seattle TP Reg 11118110 12110 Guayaquil 11115110 12110
Melbourne MV 1117110 12110 Seoul CGV 12/16/10 111 Little Rock AEC 1115110 12110
Mesa DT 11118/10 12110 Seoul Wanh CGV 12116/10 111 Louisville SC 11115110 12110
Mesquite AMC 11118110 12110 Shanghai PC 11118110 12110 Lubbock 11/15/110 12/10
Methuen AMC 11118110 12110 Shanghai Ste 11118110 12110 Mobile 11115110 12110
Mexico City Per Cpl 11118110 12110 Shanghai Wan 11118110 12110 New Orleans 11115110 12110
Mexico City Uni Cpl 1111810 12110 Shobu 109 11118110 12110 New Orleans 11119110 12110
Midlothian Reg 11118/10 12110 Silver Spring Reg 11118/10 12110 Salt Lake City CP 11115/10 12110
Milford RMP 11/18/110 12110 Simi Valley Reg 11/18/10 12110 Shreveport 1115110 12110
Mississauga AMC 11/18/110 12110 Simpsonville GE 11/18/10 12110 Spokane RP 11115110 12110
Mississauga Cpx 11/18/10 12/110 Skokie AMC 11/18/10 12110 Toronto OSC 11115110 12110
Monterrey Cpl 11/18/10 12110 Sofia CC 11/18/10 12/10 Vancouver TWS 1115110 12110
Montreal Cpx 11118110 12/10 South Barrington AMC 11118110 12110 Victoria DCI 1115110 12110
Morrow AMC 11/18/110 12110 South Gate Reg 11/18/10 12110 LOF Austin 911010 91011
Moscow KS NA 111710 12110 South Jordan LHM 11/18/110 12110 Chantilly 6/11/10 6/9/11
Moscow NA 111710 12/10 South Miami AMC 11/18/10 12/10 Charlotte DP 717110 531111
Mumbai 11/18/10 12110 Southampton Ode 11/18/10 12110 Chicago MSI 6/18110 211811
Nagoya 109 11/18/10 12110 Spokane AMC 11/18/10 12110 Columbus COSI 11/3/10  3/13/11
Naperville AMC 11/18/10 12110 Springdale NA 11/18/10 1210 Copenhagen 10/15/10  8/15/11
Natick JF 1111810 12110 Sterling Hts AMC 11/18/10 12110 Dayton 611210 612111
National City AMC 11118110 12110 Stockton Reg 11118110 12110 Dearborn 10/1/10 10/1/11
New Brunswick AMC 11118110 12110 Stony Brook AMC 11118110 12110 Galveston 111310 5/2911
New Rochelle Reg 11/18/10 12110 Sugar Land AMC 11/18/10 12110 Garden City 6/18/10  6/18/11
New York 34 AMC 1111810 12110 Sunrise Reg 1111810 12110 Garza Garcia 7/15/10  2/15/11
New York Emp AMC 1111810 12110 Suzhou SCAC 11/18/10 12110 Hampton VASC 10/15/10
New York KB AMC 1111810 12110 Sydney HCL 1117110 12110 Jersey City 6/18/10  2/11/11
New York LS AMC 11118/10 12110 Sydney WBS 1117110 12110 Kaohsiung 1116/10  11/16/11
Newport AMC 1111810 12110 Taipei Mir 11119110 1210 Kuwait SCK 1116110 11/16/11
Noblesville GQT 11118110 12110 Taipei Vie 11119110 12110 Leon Exp 1211110 51111
Norwich Ode 1111810 12110 Tallahassee AMC 1111810 12110 London SM 714110 71211
Novosibirsk CP 1117110 12110 Tampa AMC 1111810 12110 Lubbock 1119110 6/19/11
Odessa KT 1117110 12110 Tampa MOSI 11/18/10 12110 Lucerne 9/16/10 4/16/11
Oklahoma City AMC 11118110 12110 Tarentum Cmk 1111810 12110 McMinnville 717110 6/18/11
Olathe AMC 11/18/10 12110 Temecula Reg 11/18/10 12110 Mexico City Pap 9/18/10 6/18/11
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Richmond SMV 11/6/10 4/6/11 Gateshead Ode 9/15/10 Raleigh | 9/9/10 12/10
Saint Louis SC 9/17/10 9/30/11 Rheged Penrith 7/1/00 UWT3D Beijing CSTM 3D 10/15/10 10111
Seattle PSC 2 6/18/10 12/10 SammyAdv Copenhagen 12/3110 1212111 Berlin CS 6/3/10 6/11
Singapore SC 11/1/10 4/1/11 Paris Geo 1211210 1211111 Charlotte DP 6/9/110 511
Tampa MOSI 712110 511 SeaMonst Alamogordo 10/6/10 Chattanooga TA 10/15/10 10111
Tijuana 10/23/10  5/23/11 Dallas MNS 9/29/10 Chicago MSI 2/26/10 2/26/11
Toronto OSC 9/24/10 329111 Lucerne 3/4/10 3/3/11 Dearborn 2117110 21411
Victoria DCI 11/5/10 5/5/11 Shreveport 1/20/10 1/3/11 Garza Garcia 3/25/10 111
Washington NASM 6/11/10 6/8/11 Stockholm 5/16/08 12/10 Los Angeles CSC 2/12/10 2111
LOLL Loch Lomond 7124102 SeaRex Boston NEA 5/28/10 3M1 Lucerne 6/17/10 6/30/11
w Corsicana 1/15/10  12/18/10 Garza Garcia 1212110 123111 Monterey CA 212/10  2/1411
Hibbing 12/4/09  12/4/10 Kiev KT 9/2310  3/31111 Montreal SC 6/28/10 3111
MagDes Columbus GA 9/15/10 Lehi 5/28/10 311 Moscow Nes 9/1/10 711
Megamind Toronto Cpx 11/5110 12/9110 Moscow KS NA 9/23/10 313111 Orlando SC 6/19/10 3/31/11
MOE Cairo EMA 3/1/10 2/28/11 Moscow NA 9/23/10 33111 Paris Geo 8/31/10 3/18/11
Dongguan STM 12/28/09 12/10 Moscow Nes 9/23/10 3131111 Sacramento Imx 10/1/10 1111
MOF Chandigarh 5/1/10 411 Myrtle Beach DCI 6/9/10 311 San Diego RHF 22510 4115111
Pensacola 11/8/96 Odessa KT 9/23/10 3131111 Sydney WBS 2/19/10 2/18/11
MOTGL Cincinnati MC 714110 6/30/11 Perm 9/23110  3/31111 Tijuana 7022110 202211
Detroit SC 7/31/08 7/31/11 Saint Petersburg NA 9/23/10 313111 Vancouver TWS 3/26/10 2111
Duluth 11/26/09  3/31/11 Singapore SC 9/1110 313111 VanGogh Des Moines 10/6/10
Grand Rapids Cel 2/12/10 111 Tampa MOSI 9/3110 Jersey City 9/17/10
Nagoya OT 1011110 313111 Tokyo TSC 72710 3131111 Richmond SMV 5/1/10 411
Richmond SMV 12310 1/23/11 UfaZAO 9/2310  3/31111 Victoria DCI 9/17/10 13111
Rochester MSC 4/17/10 4111 Zion 5/28/10 311 VOTDS Kenner 8/1/10 7/30/11
MTTM Mexicali 9/3/10 3/3/11 Sharks3D Budapest CC 4122110 311 Vulcania Vulcania 212202
Schenectady 9/10/10 7/31/11 Fort Worth 313110 311 WATE Katoomba 6/1/97
Taichung NMNS 1/1/10 1111 Galveston 6/1/10 12/31/10 WildOcea Apple Valley Imx 9/3/10
Mummie3D Barcelona 1/08 3/11 Gatineau 3/1/10 12/10 Barcelona 10/09 6/11
Bradford 217/09  12/31110 Hampton VASC | 9/11/09 12/10 Birmingham AL 9/10 411
Budapest CC 10/10 911 Hartberg 3/5/09 311 Cairo EMA 9/10 8/11
Cathedral City 12/09 12110 Nagoya OT 10/1/09  12/13/10 Chattanooga TA 3/3/10 12/31/10
Madrid 1/08 311 Orlando SC 9/19/09 311 Edmonton TWS 2/09 311
Mexicali 9/09 12110 Phoenix ASC 6/3/09 12/10 Erie 11/15/10  4/30/11
Quebec 10/28/09  12/1/10 Saint Augustine | 1/20/10  12/31/10 Houston MNS 717110 12/10
Toluca MCIM 411510  12/3110 SOSPI La Coruna 10/2510  10/24111 Indianapolis Imx 917110 311
Mummies Aguascalientes 9/10 311 Manila NE SM 81110 2111 Karlshamn 5110 311
Albuquerque NMMMH 9/09 2111 Sofia CC 10/1/10 9/30/11 London SM 10/23/10 11111
Duluth 917110 2M SpaceSta Duluth 9/17/10 Lucerne 3/09 12/10
Erie 11/09 12110 SuU Chongging STM 1220110 1211911 Madrid 10/09 6/11
Milwaukee 12110 511 SupeSpee Indianapolis Imx 8/1/10 7n1 Mobile 10/2/10 411
Philadelphia 5110 111 ToFly Warner Robins 7192 Parker 9/10 1M1
Reno Fleisch 9/10 6/11 Washington NASM 711176 Riccione 3110 211
Tampa Cha | 3/25/10 311 ToyStor3 Galveston 1113110 San Antonio 3D 417110 1M
NASCAR Daytona Beach 4/15/04 Washington NASM 1119/10 1M1 Sioux Falls 9/10 31
ND New Delhi ICC Winnipeg 11119110 12110 Stockholm 9/09 111
Niagara Niagara Can DCI 7/1/86 TR Boston MOS 7/1/10 12/31/10 Tampa Cha | 3/25/10 311
Niagara NY DCI 5/1/07 TronLeg Apple Valley Imx 12117110 12110 Toronto OP 6/5/10 12/10
OwW3D Bristol 41110 311 Austin 1217110 1M1 Valencia Spn 9/09 411
Poznan CC 10/16/09  12/31/10 Harrisburg 1217110 12110 Washington NMNH 110 12110
Saint Augustine | 8/9/10 12/31/10 Raleigh 12117110 1M1 Winnipeg 1/8/10 2/10/11
Ozarks Branson 1/93 12/10 South Miami AMC 12117110 12110 WilDream Apple Valley Imx 9/24/10
PolarExp Tempe Har 12/11/09 12110 TTL Vancouver TWS 9/1/10 8/11 Cardiff Ode 9/24/10
Pulse Raleigh | 9/9/10 12/10 TwiEclip Davenport Put 9/15/10 Cathedral City 9/15/10
QuantQue Singapore DC 1110 2Mm u23D Melbourne MV 10/7/10 Chicago Imx 10/22/10 12110
RATW Cathedral City 5110 12110 UnderSea Calgary Cpx 9/24/10 Gateshead Ode 9/29/10
Lucerne 1110 12111 Denver MNS | 10/8/10 Ws3D La Coruna 10125110  10/24111
Sioux Falls 6/10 2111 Duluth 9/17/10 ZionCany Zion 7/1/08
REA Cardiff Ode 9/15/10 Fort Worth 9/15/10
Theater Film Open Close Theater Film Open Close Theater Film Open Close
Aguascalientes Mummies 9/10 3/11 AvatarSE 10/1/10 Bogota PA HPDH1 11118/10 12110
Al Khobar AlienAdv 7/5/10 7/4/11 HPDH1 11/18/10 12110 Boise Reg HPDH1 11/18/10 12110
Alamogordo SeaMonst 10/6/10 LOF 9/10110 9/10111 Boston AMC HPDH1 11/18/10 12110
Albany NY Reg HPDH1 11118/10 12110 TronLeg 12117110 1M1 Boston MOS Arahia3D 2/24/10 2/11
Albuquerque NMMMH Mummies 9/09 2/11 Aventura AMC HPDH1 1111810 12110 TR 7/1/10 12/31/10
Alexandria AMC HPDH1 11/18/10 12110 Baltimore AMC HPDH1 11/18/10 12110 Boston NEA SeaRex 5/28/10 311
Alhambra Reg HPDH1 11118/10 12110 Baltimore MSC GCA 7/30/110 7111 Bradford DinoAliv 6/10 12110
Aliso Viejo Reg HPDH1 11/18/10 12110 HPDH1 11/18/10 12110 HPDH1 11124110 12110
Altamonte AMC HPDH1 11/18/10 12110 Bangkok Par Maj HPDH1 1117110 12110 JT™ 9/2/09 3/11
Amsterdam PN HPDH1 1117110 12110 Bangkok Rat Maj HPDH1 1117110 12110 Mummie3D 2117109 12131110
Anchorage Reg HPDH1 11118/10 12110 Barcelona D&W3D 12/16/09 313111 Brandon AMC HPDH1 11118/10 12110
Ankara AFM Arabia3D 8/11/10 2110111 HPDH1 11/18/10 12110 Branson HPDH1 11119110 12110
HPDH1 1117110 12110 Mummie3D 1/08 311 Ozarks 1/93 12/10
Apple Valley Imx HPDH1 11118/10 12110 WildOcea 10/09 6/11 Bremen Cxx HPDH1 1117110 12110
TronLeg 12117110 12110 Batavia GQT HPDH1 11/18/10 12110 Bristol D&W3D 10/23/09 313111
WildOcea 9/3/10 Beavercreek RMP HPDH1 11/18/10 12110 OwW3D 41110 311
WilDream 9/24/10 Beijing CSTM 3D UWT3D 10/15/110 10111 Brooklyn SB Reg HPDH1 11118110 12110
Arcadia AMC HPDH1 11118/10 12110 Beijing UME HPDH1 1111810 12110 Bucharest CC HPDH1 1117110 12110
Arlington TX AMC HPDH1 11/18/10 12110 Beijing Wan HPDH1 11/18/10 12110 Budapest CC HPDH1 11/25/10 12110
Astana HPDH1 11118/10 12110 Bellevue LSC HPDH1 11/18/10 12110 Mummie3D 10110 911
Athens Eug CRA 3/10/10 311 Bensalem AMC HPDH1 11118/10 12110 Sharks3D 4122110 3
Atlanta FMNH Animalop 10/1/10 6/1/11 Berlin CS D&W3D 3/13/08 311 Buenos Aires NA HPDH1 1117110 12110
Arabia3D 3/17/10 311 HaunCast 4/5/01 Buford Reg HPDH1 11/18/10 12110
CDS 712110 12/17/10 HPDH1 1117110 12110 Burbank AMC HPDH1 11/18/10 12110
Atlantic City HPDH1 11118/10 12110 UWT3D 6/3/10 6/11 Cairo EMA MOE 3/1/10 2/28/11
Auburn Hills AMC HPDH1 11/18/10 12110 Birmingham AL HPDH1 11/18/10 12110 WildOcea 9/10 8/11
Auckland Sky HPDH1 111710 12110 WildOcea 9/10 411 Calgary Cpx HPDH1 11/18/10 12110
Augusta Reg HPDH1 11/18/10 12110 Birmingham UK HPDH1 11118/10 12110 Hubble3D 9/24/10
Austin Arabia3D 2/12/10 2/11 JIM 9/24/10 UnderSea 9/24/10
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Calgary TWS Animalop 10/31/09 1011 Mummies 91710 2111 llsan CGV HPDH1 12/16/10 1M1
Bugs 9/12/10 711 SpaceSta 9/17/10 Incheon CGV HPDH1 12/16/10 1M1
Camarillo Reg HPDH1 11/18/10 12110 UnderSea 9/17/10 Independence AMC HPDH1 11118110 12110
Cardiff Ode HPDH1 1119110 12110 Eden Prairie AMC HPDH1 11118/10 12110 Indianapolis AMC HPDH1 11118/10 12110
REA 9/15/10 Edina AMC HPDH1 11118/10 12110 Indianapolis Imx SupeSpee 8/1/10 7111
WilDream 9/24/10 Edmonton Cpx HPDH1 11/18/10 12110 WildOcea 9M7M0 311
Cary Reg HPDH1 11118/10 12110 Edmonton TWS Bugs 12/3/10 6/11 Irvine Reg HPDH1 1111810 12110
Cathedral City HPDH1 11/18/10 12110 JT™ 3/19/10 311 Istanbul AFM Arabia3D 8/11/10 2/10/11
Mummie3D 12/09 12110 LBC 1115110 12110 HPDH1 1117110 12110
RATW 5110 12110 WildOcea 2/09 311 Jackson MS HOTB 12/1/10 511
WilDream 9/15/10 Eilat Epic GCA 4/30/10 411 Jacksonville AMC HPDH1 11118/10 12110
Cebu SM HPDH1 111710 12110 Eindhoven PN HPDH1 1117110 12110 Jersey City LOF 6/18/10 21111
Chandigarh MOF 5/1/10 4111 El Dorado Hills Reg HPDH1 1111810 12110 VanGogh 9/17/10
Changchun Wan HPDH1 11118110 12110 Elizabeth AMC HPDH1 11118110 12110 Jinan Wan HPDH1 11118110 12110
Changsha Wan HPDH1 11/18/10 12110 Emeryville AMC HPDH1 11/18/10 12110 Juarez Cpl HPDH1 11/18/10 12110
Chantilly FightPil 12/10/04 5/11 Erie DinoAliv 7110 711 Kanata AMC HPDH1 11/18/10 12110
HPDH1 11118/10 12110 Mummies 11/09 12110 Kansas City AMC HPDH1 11118110 12110
LOF 6/11/10 6/9/11 WildOcea 11/15/10 4/30/11 Kansas City Sci DinoAliv 6/1/10 12/31/10
Charleston SC SEC HPDH1 11/18/10 12110 Escondido Reg HPDH1 11/18/10 12110 Kaohsiung LOF 11/16/10 111611
Charleston WV GCA 11/12/10 311111 Evansville Sho HPDH1 11118/10 12110 Kaohsiung Vie HPDH1 11119110 12110
L&C 10/6/07 12/10 Fairbanks Reg HPDH1 11118/10 12110 Karlshamn WildOcea 5110 3
Charlotte DP Alps 11/8/110 12110 Fairfield Reg HPDH1 11/18/10 12110 Katoomba WATE 6/1/97
LBC 11/15/10 12110 Fitchburg AMC HPDH1 11/18/10 12110 Katowice CC HPDH1 11/18/10 12110
LOF 717110 513111 Fort Lauderdale AfricAdv 1/18/08 12/30/10 Kawasaki 109 HPDH1 1111810 12110
UWT3D 6/9/110 511 Arabia3D 2/12/10 2/11 Kenner VOTDS 8/1/10 7/30/11
Charlotte Reg HPDH1 11/18/10 12110 HPDH1 11/18/10 12110 Kennesaw AMC HPDH1 11/18/10 12110
Chattanooga RMP HPDH1 11/18/10 12110 LBC 11/15/10 12110 Kent AMC HPDH1 11/18/10 12110
Chattanooga TA AlWC 10/6/10 Fort Myers Reg HPDH1 11118/10 12110 Kiev KT HPDH1 1117110 12110
JIAC 10/6/10 Fort Worth L&C 4/23/10 12/31/10 SeaRex 9/23110 313111
UWT3D 10/15/10 10111 Sharks3D 313110 311 King of Prussia Reg HPDH1 11/18/10 12110
WildOcea 3/3/10 12/31/10 UnderSea 9/15/10 Knoxville Reg HPDH1 11/18/10 12110
Cherry Hill AMC HPDH1 11118/10 12110 Fresno Reg HPDH1 11118/10 12110 Krakow CC AfricAdv 2/09 2/11
Chicago Imx DinoAliv 9/16/10 Frisco AMC HPDH1 11/18/10 12110 HPDH1 11/18/10 12110
HPDH1 11/18/10 12110 Fukuoka UC HPDH1 11/18/10 12110 Kunming HPDH1 11/18/10 12110
JT™ 8/20/10 Galveston AfricAdv 7110 611 Kuwait 360 HPDH1 111710 12110
WilDream 10/22/10 12110 LBC 1115110 12/10 Kuwait SCK Arabia3D 5/25/10 5/11
Chicago MSI LOF 6/18/10 2118111 LOF 11113/10 5/29/11 LOF 11/16/10 1116/11
UWT3D 2/26/10 2/26/11 Sharks3D 6/1/10 12/31/10 La Coruna SOSPI 10/25/10 10/24/11
Chongging Lum HPDH1 12/16/10 1M1 ToyStor3 11113110 Ws3D 10/25/10 10/24/11
Chongging STM HPDH1 11118110 12/10 Garden City LBC 11115110 12110 Labege PN HPDH1 11/24110 12110
sU 12120110 1211911 LOF 6/18/10 6/18/11 Lacey Reg HPDH1 11/18/10 12110
Cincinnati MC MOTGL 7114110 6/30/11 Garland AMC HPDH1 11/18/10 12110 Lakeland Cobb HPDH1 11/18/10 12110
Col Springs Cmk HPDH1 11118110 12110 Garza Garcia LOF 7/15/10 2/15/11 Langley Cpx HPDH1 11118/10 12110
Colleyville HPDH1 11118/10 12110 SeaRex 1212110 12131111 Lansing Cel HPDH1 11118110 12110
Columbia AMC HPDH1 11/18/10 12110 UWT3D 3/25/10 111 Las Vegas AS Reg HPDH1 11/18/10 12110
Columbus COSI D&W3D 3/17/10 12/31/10 Gateshead Ode HPDH1 11/18/10 12110 Las Vegas Bre HPDH1 11118110 12110
LOF 11/3/10 3/13/11 REA 9/15/10 Las Vegas RR Reg HPDH1 11118/10 12110
Columbus ETC AMC HPDH1 11/18/10 12110 WilDream 9/29/10 Leawood AMC HPDH1 11/18/10 12110
Columbus GA DS3D 9/15/10 Gatineau Arabia3D 10/1/10 Lehi SeaRex 5/28110 3
FightPil 6/4/10 1/4/11 Sharks3D 3/1/10 12/10 Leon Exp LOF 1211110 5111
MagDes 9/15/10 Glasgow FMTTM 6/6/09 5/31/11 Lincolnshire Reg HPDH1 11118/10 12110
Columbus LTC AMC HPDH1 11/18/10 12110 HPDH1 11124110 12110 Lititz Pen HPDH1 11/18/10 12110
Concord AMC HPDH1 11/18/10 12110 Glendale AMC HPDH1 11/18/10 12110 Little Rock AEC Animalop 2/3/10 17111
Copenhagen D&W3D 413/09 311 Gloucester Cpx HPDH1 1111810 12110 LBC 11115110 12110
LOF 10/15/10 8/15/11 Grand Blanc NCG HPDH1 11118/10 12110 Little Rock DT HPDH1 11118/10 12110
SammyAdv 12/3110 1212111 Grand Canyon DCI GC 11/1/99 12/10 Liverpool Ode HPDH1 11118/10 12110
Corpus Christi FightPil 2/3/05 5/11 Grand Rapids Cel HPDH1 11/18/10 12110 Livonia AMC HPDH1 11/18/10 12110
Corsicana Lw 1/15/10 12/18/10 MOTGL 2/12/10 111 Loch Lomond LOLL 7124102
Council Bluffs AMC AvatarSE 10/6/10 Graz CX HPDH1 11/18/10 12110 Lodz CC HPDH1 11/18/10 12110
HPDH1 11/18/10 12110 Greenwich Ode HPDH1 11119110 12110 Lombard AMC HPDH1 11/18/10 12110
Covina AMC HPDH1 11/18/10 12110 Guadalajara Cpl HPDH1 11/18/10 12110 London BFI AfricAdv 92710 9/26/11
Cupertino AMC HPDH1 11118/10 12110 Guangdong HPDH1 11118110 12/10 HPDH1 11124110 12110
Curitiba HPDH1 11/18/10 12110 Guatemala City Alb HPDH1 11/18/10 12110 London SM LOF 7/14/10 7/12/11
Daegu CGV HPDH1 12/16/10 1M1 Guayaquil Animalop 1110 17111 WildOcea 10/23/10 11111
Dallas AMC HPDH1 11118/10 12110 CRA 3/1/10 2/11 Long Beach Reg HPDH1 11118110 12110
Dallas Cmk HPDH1 11118/10 12/10 Greece 3/1/10 2/11 Los Angeles CC AMC HPDH1 11118110 12110
Dallas MNS Bugs 11/19/10 6/10/11 HPDH1 11/18/10 12110 Los Angeles CSC UWT3D 2/12/10 2111
SeaMonst 9/29/10 LBC 11/15/10 12110 Los Angeles RMP HPDH1 11/18/10 12110
Danvers AMC HPDH1 11118/10 12110 Gwangju CGV HPDH1 12/16/10 1M Louisville RMP HPDH1 11/18/10 12110
Davenport Put ATSOT 10/10 2/11 Halifax HPDH1 11118/10 12110 Louisville SC Arabia3D 6/12/10 6/11/11
HPDH1 1124110 12110 Hamilton AMC HPDH1 11/18/10 12110 LBC 11/15/10 12110
TwiEclip 9/15/10 Hampton AMC HPDH1 11118/10 12110 Lubbock LBC 11115110 12110
Davenport RMP HPDH1 11118/10 12110 Hampton VASC HPDH1 11118110 12/10 LOF 1119110 6/19/11
Dayton FightPil 12/3/04 511 LOF 10/15/10 Lucerne AfricAdv 9/09 1211
LOF 6/12/10 6/12/11 Hampton VASC | Sharks3D 9/11/09 12/10 Animalop 6/1/09 6/11
Daytona Beach NASCAR 4/15/04 Hangzhou Bro HPDH1 11/18/10 12110 LOF 9/16/10 4/16/11
Dearborn HPDH1 11/18/10 12/10 Harahan AMC HPDH1 1111810 12110 RATW 11110 12111
LOF 10/1/10 10/1/11 Harrisburg HPDH1 11118/10 12110 SeaMonst 3/4/10 3/3/11
UWT3D 2/17/10 2/14/11 TronLeg 12117110 12110 UWT3D 6/17/10 6/30/11
Deer Park Reg HPDH1 1118/10 12110 Hartberg Sharks3D 3/5/09 311 WildOcea 3/09 12/10
Denver CC Reg HPDH1 11/18/10 12110 Hastings GCA 5/31/10 2/8/11 Lucknow Dolphins 5/15/10 1111
Denver MNS | UnderSea 10/8/10 Henderson Reg HPDH1 11118/10 12110 Lynnwood AMC HPDH1 11118/10 12110
Des Moines Arabia3D 4/29/10 411 Hibbing Lw 12/4/09 12/4/10 Lyon PN HPDH1 11124110 12110
HPDH1 11/18/10 12110 Highlands Ranch AMC HPDH1 11118110 12110 Madrid D&W3D 12/16/09 313111
IronMan2 9/7/10 Hodgkins AMC HPDH1 11118/10 12110 HaunCast 6/12/02
VanGogh 10/6/10 Homestead AMC HPDH1 11/18/10 12110 HPDH1 11/18/10 12110
Detroit SC Animalop 3/18/09 311 Hong Kong IS UA HPDH1 12/16/10 1M1 Mummie3D 1/08 3/11
LBC 1115110 12110 Hong Kong MB UA HPDH1 12/16/10 1M1 WildOcea 10/09 6/11
MOTGL 7/31/08 7/31/11 Honolulu Reg HPDH1 11/18/10 12110 Manchester Ode HPDH1 11/18/10 12110
Dickson City GE HPDH1 11/18/10 12110 Hooksett Zya HPDH1 11/18/10 12110 Manchester RMP HPDH1 1118/10 12110
Doha VSM HPDH1 1117110 12110 Hoover RMP HPDH1 11118/10 12110 Manila MOA SM HPDH1 1117110 12110
Dollywood HeartSon 3/31/10 12/31/10 Houston GP AMC HPDH1 11118/10 12110 Manila NE SM HPDH1 1117110 12110
Dongguan STM MOE 12/28/09 12/10 Houston MNS HPDH1 11/18/10 12110 SOSPI 811110 21111
Dongguan Wan HPDH1 11/18/10 12110 WildOcea 717110 12110 Maple Grove AMC HPDH1 11/18/10 12110
Dubai IBSM HPDH1 1117110 12110 Houston Reg HPDH1 11118/10 12110 McLean AMC HPDH1 11/18/10 12110
Dublin Reg HPDH1 11118/10 12110 Huntsville HPDH1 11118/10 12110 McMinnville LOF 717110 6/18/11
Duluth DinoAliv 11/09 211 Hutchinson AOTD 9/20/10 12110 Melbourne HCL HPDH1 111710 12110
MOTGL 11/26/09 33111 Hyderabad HPDH1 11/18/10 12110 Melbourne MV DinoAliv 1110 12110
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FMTTM 9/12/08 Phoenix DV AMC HPDH1 11/18/10 12110 Shobu 109 HPDH1 11/18/10 12110
HPDH1 1117110 12110 HPOOTP 11124110 12110 Shreveport Extreme 7110 411
u23D 10/7/10 Pittsburgh CSC Animalop 1/1/10 1111 Greece 421/10 4/16/11
Mesa DT HPDH1 11118/10 12110 Beavers 7122109 12/30/110 LBC 11115110 12110
Mesquite AMC HPDH1 11/18/10 12110 Plainville AMC HPDH1 11/18/10 12110 SeaMonst 1/20/10 1311
Methuen AMC HPDH1 11/18/10 12110 Poitiers Imax HOTB 2/1/10 111 Silver Spring Reg HPDH1 11/18/10 12110
Mexicali MTTM 9/3/10 3/3/11 Port Chester AMC HPDH1 11118/10 12110 Simi Valley Reg HPDH1 11118/10 12110
Mummie3D 9/09 12110 Portage GQT HPDH1 11/18/10 12110 Simpsonville GE HPDH1 11/18/10 12110
Mexico City Pap LOF 9/18/10 6/18/11 Portland OMSI DinoAliv 1110 2Mm Singapore DC QuantQue 11110 2Mm
Mexico City Per Cpl HPDH1 11118110 12110 Poznan CC HPDH1 11118110 12110 Singapore SC LOF 11/1/10 4111
Mexico City Uni Cpl HPDH1 11/18/10 12110 OW3D 10/16/09 12/31/10 SeaRex 91110 313111
Midlothian Reg HPDH1 11/18/10 12110 Prague CC HPDH1 11/18/10 12110 Sioux Falls D&W3D 5/1/10 12/10
Milford RMP HPDH1 11118/10 12110 Providence NA HPDH1 11118/10 12110 RATW 6/10 2/11
Milwaukee Bugs 9/14/10 6/11/11 Pusan CGV HPDH1 12/16/10 1M1 WildOcea 9/10 311
Mummies 12110 511 Quebec HPDH1 11/18/10 12110 Skokie AMC HPDH1 11/18/10 12110
Mississauga AMC HPDH1 11/18/10 12110 Mummie3D 10/28/09 12/1/10 Sofia CC DinoAliv 910 8/11
Mississauga Cpx HPDH1 11/18/10 12110 Raleigh TronLeg 12117110 11 HPDH1 11118110 12110
Mobile LBC 11115110 12110 Raleigh | Animalop 417110 4/9/11 SOSPI 10/1/10 9/30/11
WildOcea 10/2/10 4111 Arahia3D 2/17/10 2/11 South Barrington AMC HPDH1 11118/10 12110
Monterey CA UWT3D 2/12/10 2/14/11 HPDH1 11/18/10 12110 South Gate Reg HPDH1 11/18/10 12110
Monterrey Cpl HPDH1 11118/10 12110 HPDH1 11/19/10 12/10 South Jordan LHM HPDH1 11118/10 12110
Montreal Cpx HPDH1 11/18/10 12110 Hubble3D 11/19/10 12/10 South Miami AMC HPDH1 11/18/10 12110
Montreal SC UWT3D 6/28/10 31111 L&C 8/27/10 12/10 TronLeg 12117110 12110
Morrow AMC HPDH1 11118/10 12110 Pulse 9/9/10 12/10 Southampton Ode HPDH1 11118/10 12110
Moscow KS NA HPDH1 1117110 12110 UnderSea 9/9/10 12/10 Speyer Imax FMTTM 12/18/08 1111
SeaRex 9/23110 313111 Randolph NA HPDH1 11/18/10 12110 Spokane AMC HPDH1 11/18/10 12110
Moscow NA HPDH1 1117110 12110 Reading JF HPDH1 11/18/10 12110 Spokane RP Animalop 6/11/10 6/11
SeaRex 9/23110 313111 Reading RCT HPDH1 11118/10 12110 DinoAliv 7o 6/11
Moscow Nes HaunCast 1/1/04 Regina AvatarSE 11/25/110 12110 LBC 11115110 12110
SeaRex 9/23110 313111 DinoAliv 10/22/10 1011 Springdale NA HPDH1 11/18/10 12110
UWT3D 9/1/10 711 Hubble3D 10/13/10 12110 Sterling Hts AMC HPDH1 11/18/10 12110
Mumbai HPDH1 1111810 12110 Regina | Extreme 7125/10 1111 Stockholm FMTTM 416109
Myrtle Beach DCI SeaRex 6/9/110 3 Renfrew Ode HPDH1 11118/10 12110 SeaMonst 5/16/08 12/10
Nagoya 109 HPDH1 11/18/10 12110 Reno Fleisch Mummies 9/10 6/11 WildOcea 9/09 111
Nagoya OT D&W3D 4/1/10 12/10 Riccione WildOcea 310 211 Stockton Reg HPDH1 11/18/10 12110
MOTGL 1011110 313111 Richmond Cpx HPDH1 11118110 12/10 Stony Brook AMC HPDH1 1111810 12110
Sharks3D 10/1/09 12/13/10 Richmond SMV LOF 11/6/10 4/6/11 Sugar Land AMC HPDH1 11118/10 12110
Naperville AMC HPDH1 11/18/10 12110 MOTGL 1/23/10 1/23/11 Sunrise Reg HPDH1 11/18/10 12110
Natick JF HPDH1 11/18/10 12110 VanGogh 5/1/10 411 Suzhou SCAC HPDH1 11/18/10 12110
National City AMC HPDH1 11118110 12110 Riverside AMC HPDH1 11118110 12/10 Sydney HCL HPDH1 1117110 12110
New Brunswick AMC HPDH1 11118/10 12110 Roanoke DinoAliv 7110 2/11 Sydney WBS HPDH1 1117110 12110
New Delhi ICC ND Rochester Cmk HPDH1 11/18/10 12110 UWT3D 2/19/10 2/18/11
New Orleans HOTB 8/29/06 Rochester MSC MOTGL 4/17/10 4111 Syracuse Extreme 10/10 711
LBC 1115110 12110 Rockaway AMC HPDH1 11/18/10 12110 Taichung NMNS MTTM 1/1/10 1111
LBC 11119/10 12110 Roseville AMC HPDH1 11/18/10 12110 Taipei AM FMTTM 9/6/10 1011
New Rochelle Reg HPDH1 11/18/10 12110 Rotterdam PN HPDH1 111710 12110 Taipei Mir HPDH1 11119110 12110
New York 34 AMC HPDH1 11118110 12/10 Rouen PN HPDH1 11124110 12110 Taipei Vie HPDH1 11119110 12/10
New York Emp AMC HPDH1 11/18/10 12110 Rowland Heights AMC HPDH1 11/18/10 12110 Tallahassee AMC HPDH1 11/18/10 12110
New York KB AMC HPDH1 11/18/10 12110 Saco Zya HPDH1 11/18/10 12110 Tampa AMC HPDH1 11/18/10 12110
New York LS AMC HPDH1 11118/10 12110 Sacramento Imx HPDH1 11118/10 12110 Tampa Chal DinoAliv 3/25/10 311
Newport AMC HPDH1 11118/10 12110 UWT3D 10/1/10 1111 Mummies 3/25/10 3/11
Niagara Can DCI Niagara 7/1/86 Saint Augustine | DinoAliv 9/10 311 WildOcea 3/25/10 3/11
Niagara NY DCI Niagara 5/1/07 HPDH1 11/18/10 12110 Tampa MOSI Arabia3D 10/27/10 10/11
Noblesville GQT HPDH1 11118/10 12110 Ow3D 8/9/10 12/31/10 HPDH1 11118/10 12110
Norwalk Everest 10/22/10 3/3/11 Sharks3D 1/20/10 12/31/10 LOF 712110 511
0TS 10/22/10 3/3/11 Saint Louis SC JTM 10/8/10 3/31/11 SeaRex 9/3/110
Norwich Ode HPDH1 11118110 12110 LOF 91710 9/30111 Tarentum Cmk HPDH1 11/18/10 12110
Novosibirsk CP HPDH1 1117110 12110 Saint Louis Weh HPDH1 11118/10 12110 Temecula Reg HPDH1 11/18/10 12110
Nuremberg | AfticAdv 1/1/10 6/14/11 Saint Paul SMM Arabia3D 3/17/10 3/11 Tempe Har HPDH1 11118/10 12110
Odessa KT HPDH1 1117110 12110 Saint Petersburg Muv HPDH1 11/18/10 12110 PolarExp 12/11/09 12110
SeaRex 9/23110 33111 Saint Petersburg NA HPDH1 1117110 12110 Tianjin CFC HPDH1 11118/10 12110
Oklahoma City AMC HPDH1 11118/10 12110 SeaRex 9/23110 313111 Tigard Reg HPDH1 11118/10 12110
Oklahoma City SMO Everest 3/1/10 2111 Salt Lake City CP LBC 1111510 12110 Tijuana Animalop 7/1/10 7111
Extreme 8/25/10 8/11 Salt Lake City CP | HPDH1 11118110 12110 DinoAliv 10/15/10 4/15/11
FightPil 12/15/09 511 San Antonio 2D Alamo LOF 10/23/10 5/23/11
Olathe AMC HPDH1 11118/10 12110 San Antonio 3D AfricAdv 2/24/10 3/10/11 UWT3D 7122/10 2/22/11
Oldsmar AMC HPDH1 11118110 12110 D&W3D 8/13/09 311 Tokyo 109 HPDH1 11/18/10 12110
Omaha AMC HPDH1 11/18/10 12110 HaunCast 91110 6/30/11 Tokyo TSC SeaRex 712710 313111
Ontario Reg HPDH1 11/18/10 12110 HPDH1 11/18/10 12110 Toluca Cpl HPDH1 11118110 12/10
Orange AMC HPDH1 11/18/10 12110 WildOcea 47110 1M1 Toluca MCIM Mummie3D 4/15110 12/31/110
Orange Park AMC HPDH1 11/18/10 12110 San Antonio San HPDH1 11/18/10 12110 Tomball San HPDH1 11/18/10 12110
Orlando AMC HPDH1 11/18/10 12110 San Diego MV AMC HPDH1 11/18/10 12110 Toronto AMC HPDH1 11119110 12110
Orlando P Reg HPDH1 11118/10 12110 San Diego PP AMC HPDH1 11/118/10 12/10 Toronto Cpx HPDH1 11/18/10 12110
Orlando SC Sharks3D 9/19/09 3 San Diego Reg HPDH1 11118/10 12110 Megamind 11/5/10 12/9110
UWT3D 6/19/10 3/31/11 San Diego RHF Animalop 12/13/08 12/12/10 Toronto OP WildOcea 6/5/10 12/10
Orlando WL Reg HPDH1 11/18/10 12110 UWT3D 2125110 4115111 Toronto 0SC LBC 11/15/10 12110
Osaka 109 HPDH1 1111810 12/10 San Francisco AMC HPDH1 11118110 12110 LOF 9/24110 329111
Paramus AMC HPDH1 11/118/10 12/10 San Jose AMC HPDH1 11118110 12110 Torrance AMC HPDH1 11118110 12110
Paris DV PN HPDH1 11124110 12110 San Jose Rep HPDH1 11/18/10 12110 Tucson AMC HPDH1 11/18/10 12110
Paris Geo D&W3D 6/10/09 12/10 San Jose Tech Arabia3D 2/12/10 211 Tukwila AMC HPDH1 11/18/10 12110
SammyAdv 12112110 12111111 HPDH1 11118110 12110 Tulsa Cmk HPDH1 11118110 12110
UWT3D 8/31/10 3/18/11 San Simeon DCI HCBTD 8/17/96 Ufa Zao HPDH1 1117110 12110
Paris Ivry PN HPDH1 1124110 12110 Sandy LHM HPDH1 11/18/10 12110 UfazZAO SeaRex 9/23110 313111
Parker D&W3D 2/6/10 12/31/10 Santa Clara AMC HPDH1 1111810 12110 Universal City AMC HPDH1 11118110 12110
WildOcea 910 1M1 Sao Paulo HPDH1 11/18/10 12110 Urawa UC HPDH1 11/18/10 12110
Penrith D&W3D TM7M0 313111 Sapporo UC HPDH1 11/18/10 12110 Uxbridge Ode HPDH1 11/18/10 12110
Rheged 7/1/00 Schaumburg AMC HPDH1 11/18/10 12110 Valencia Reg HPDH1 11/18/10 12110
Pensacola FightPil 4/11/07 5/11 Schenectady DinoAliv 6/10 311 Valencia Spn Amazon 10/1/10 6/30/11
MOF 11/8/96 MTTM 9/10/10 7/31/11 Animalop 12/19/09 12/19/10
Perm HPDH1 1117110 12110 Seattle PSC 2 HPDH1 11/18/10 12110 WildOcea 9/09 411
SeaRex 9/23110 33111 LOF 6/18/10 12/10 Vancouver TWS LBC 11/15/10 12/10
Perth HCL HPDH1 1117110 12110 Seattle TP Reg HPDH1 11118/10 12110 TTL 9/1/10 8/11
Philadelphia HPDH1 11/18/10 12110 Seoul CGV HPDH1 12/16/10 1M1 UWT3D 3/26/10 211
Mummies 5/10 1M1 Seoul Wanh CGV HPDH1 12/16/10 1M1 Veracruz Cpl HPDH1 11/18/10 12110
Phoenix ASC AR 11/126/10 12110 Shanghai PC HPDH1 1111810 12110 Victoria DCI DinoAliv 6/4/10 9/1/11
JIAC 11/26/10 12110 Shanghai Ste HPDH1 11118/10 12110 LBC 1111510 12110
Sharks3D 6/3/09 12110 Shanghai Wan HPDH1 11/18/10 12110 LOF 11/5/10 5/5/11
Phoenix DR AMC HPDH1 11/18/10 12110 Shari FSOS VanGogh 9/17/10 1/31/11
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Vienna CX HPDH1 1118110 12110 Wauwatosa AMC HPDH1 1111810 1210 WildOcea 1/8/10 2/10/11
Virginia Beach AMC HPDH1 11118/10 12110 West Nyack Imx HPDH1 11118/10 12110 Woodbridge AMC HPDH1 1111810 12110
Virginia Beach AMSC HPDH1 1111810 12110 West Palm Beach Muv HPDH1 1111810 12110 Woodbridge Cpx HPDH1 1111810 12110
Vulcania Vulcania 2122102 Westlake Reg HPDH1 1111810 12110 Woodland Hills AMC HPDH1 1111810 12110
Warner Robins ToFly 7192 Westminster Orc AMC HPDH1 11/18/10 12110 Woodridge Cmk HPDH1 1111810 12110
Warsaw CC HPDH1 11118/10 12110 Westminster Pro AMC HPDH1 11118/10 12110 Wuhan Lark HPDH1 11118/10 12110
Washington NASM LOF 6/11/10 6/8/11 Whitby AMC HPDH1 1111810 1210 Wuxi BW HPDH1 1111810 1210

ToFly 711176 White Plains NA HPDH1 1118110 12110 Ypsilanti RMP HPDH1 1118110 12110

ToyStor3 1119110 1M Williamsville Reg HPDH1 11118/10 12110 Zion SeaRex 5/28/10 3
Washington NMNH GCA 1112110 1210 Wimbledon Ode HPDH1 11118110 12110 ZionCany 711108

WildOcea 1710 1210 Winnipeg ToyStor3 1119110 1210

Key to Film Abbreviations

Film Title Year Dist Film Title Year Dist
AfricAdv African Adventure 3D 2007 3D nWp Pulse Pulse: A Stomp Odyssey 2002 GSF
AIWC Adventures in Wild California 2000 MFF QuantQue Quantum Quest 2010 3D JOP
Alamo Alamo: The Price of Freedom 1988 MFF RATW Ride Around the World 2006 GSF
AlienAdv Alien Adventure 1999 3D NGD REA Resident Evil: Afterlife 2010 3D SPE
Alps Alps: Giants of Nature, The 2007 MFF Rheged Rheged: The Lost Kingdom 2000 unk
Amazon Amazon 1997 MFF SammyAdv ~ Sammy's Adventures 2010 3D nwp
Animalop Animalopolis 2008 K2 SeaMonst Sea Monsters: A Prehistoric Adventure 2007 NGD
AOTD Aliens of the Deep 2005 3D BVP SeaRex Sea Rex: Journey to a Prehistoric World 2010 3D 3DEL
AR Adrenaline Rush 2002 SHE Sharks3D Sharks 3D 2004 3D 3DEL
Arabia3D Arabia 3D 2010 3D MFF SOSPI SOS Planet 2002 3D NGD
ATSOT Across the Sea of Time 1995 3D SPC SpaceSta Space Station 2002 3D IMAX
AvatarSE Avatar Special Edition 2010 3D FOX SuU Straight Up: Helicopters in Action 2002 SKF
Beavers Beavers 1988 SLC SupeSpee Super Speedway 1997 SLC
Bugs Bugs! 2003 3D SKF ToFly To Fly! 1976 MFF
CDS Cirque du Soleil: Journey of Man 1999 3D SPC ToyStor3 Toy Story 3 2010 3D WDP
CRA Coral Reef Adventure 2003 MFF TR Thrill Ride 1997 SPC
D&W3D Dolphins & Whales 3D 2008 3D 3DEL TronLeg Tron Legacy: An IMAX 3D Experience 2010 3D WDP
DinoAliv Dinosaurs Alive 2007 3D GSF TTL To The Limit 1989 MFF
Dolphins Dolphins 2000 MFF TwiEclip Twilight Saga: Eclipse, The IMAX Experience 2010 SE
DS3D Deep Sea 3D 2006 3D IMAX u23D u23D 2008 3D NGD
Everest Everest 1998 MFF UnderSea Under The Sea 3D 2009 3D IMAX
Extreme Extreme 1999 GSF UWT3D Ultimate Wave Tahiti 3D, The 2010 3D K2
FightPil Fighter Pilot: Operation Red Flag 2004 K2 VanGogh Van Gogh: Brush with Genius 2009 MFF
FMTTM Fly Me to the Moon 2008 3D K2 VOTDS Volcanoes of the Deep Sea 2003 SLC
FSOS Four Seasons of Shiretoko 1988 unk Vulcania Vulcania 2002 unk
GC Grand Canyon: The Hidden Secrets 1985 NGD WATE Wild Australia: The Edge 1997 MSI
GCA Grand Canyon Adventure: River at Risk 3D 2008 3D MFF WildOcea Wild Ocean 2008 3D GSF
Greece Greece: Secrets of the Past 2006 MFF WilDream Wildest Dream, The 2010 NGD
HaunCast Haunted Castle 2001 3D NGD WS3D Wild Safari 3D 2005 3D NGD
HCBTD Hearst Castle: Building the Dream 1996 NGD ZionCany Zion Canyon (aka TOTG) 1994 BFI
HeartSon Heartsong 1994 unk
HOTB Hurricane on the Bayou 2006 MFF
HPDH1 Harry Potter and the Deathly Hallows, Part| 2010 IMAX H
HPOOTP Harry Potter and the Order of the Phoenix 2007 WB December 20 1 O BOOI(IngS Count
Hubble3D Hubble 3D 2010 3D IMAX # Film | # Film | # Film | # FEilm
IOTS Island of the Sharks 1999 IMAX -
IronMan2 Iron Man 2: The IMAX Experience 2010 PPC 357 HPDH1 5 WilDream 2 REA 1 LOLL
JIAC Journey into Amazing Caves 2001 MFF 30 LOF 4 Bugs 2 SammyAdv 1 MagDes
JTM Journey to Mecca 2009 SKF 24 WildOcea 4 Extreme 2 ToFly 1 Megamind
L&C Lewis & Clark: Great Journey West 2002 NGD 19 UWT3D 4 HaunCast L AwC 1 NASCAR
LBC Light Before Christmas, The 2008 CGl 18 LBC 4 VanGogh 1 Alamo 1 ND
LOF Legends of Flight 2010 3D K2 16 DinoAliv 3 AvatarSE 1 AlienAdv 1 Ozarks
LOLL Legend of Loch Lomond, The 2002 SKF 16 SeaRex 3 HOTB L Alps 1 PolarExp
LW Lost Worlds: Life in the Balance 2001 PCI 14 Arabia3D 3 Hubble3D 1 Amazon 1 Pulse
MagDes Magnificent Desolation 2005 3D IMAX 12 Animalop 3 L&C 1 AQTD 1 QuantQue
Megamind ~ Megamind 2010 3D PPC 12 D&W3D 3 MTTM L AR 1 Rheged
MOE Mysteries of Egypt 1998 NGD 10 Sharks_BD 3 OW3D 1 ATSOT 1 SpaceSta
MOF Magic of Flight, The 1997 MFF 8 Mummie3D 3 RATW 1 Beavers 1sU
MOTGL  Mysteries of the Great Lakes 2008 SN 8 Mummies 3 SOsPl 1CDS 1 SupeSpee
MTTM Molecules to the Max 2009 SKF 7 AfricAdv 3 ToyStor3 1 Dolphins 1 TR
Mummie3D  Mummies 3D 2008 3D  GSF 7 MOTGL 2 CRA 1 DS3D 1T
Mummies  Mummies: Secrets of the Pharaohs 2007 GSF 6 FightPil 2 Everest 1 FSOS 1 TwiEclip
NASCAR  NASCAR 3D: The IMAX Experience 2004 3D IMAX 5 FMTTM 2 Greece 1 GC 1U23D
ND Neelkanth Darshan 2005 unk 5 GCA 2 JAC 1 HCBTD 1 VOTDS,
Niagara Niagara: Miracles, Myths, and Magic 1987 NGD 5 JTM 2 Lw 1 HeartSon 1 Vulcania
OW3D Ocean Wonderland 3D 2003 3D  3DEL 5 SeaMonst 2 MOE 1 HPOOTP 1 WATE
Ozarks Ozarks: Legacy and Legend (aka Fiddle) 1993 IMAX 5 TronLeg 2 MOF 1 10TS 1 ws3D
PolarExp Polar Express: An IMAX 3D Experience, The 2004 3D WB 5 UnderSea 2 Niagara 1 IronMan2 1 ZionCany
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Directory of Organizations Mentioned in this Issue of LF Examiner

Distributors’ abbreviations are listed in bold.

3D Consortium Ltd

6137 Case Ave

N Hollywood, CA 91606 USA
Tel: 213 446 6618

3D Entertainment Distribution Ltd.

Ibex House 61-65 Baker Street

Weybridge, Surrey KT13 8AH UNITED
KINGDOM

Tel: +44 20-7681-2357

Fax: +44 20-7681-2357

www.3DEfilms.com

3D Entertainment Ltd.

Ibex House 61-65 Baker Street

Weybridge, Surrey KT13 8AH UNITED
KINGDOM

Tel: +44 20-7681-2357

Fax: +44 20-7681-2357

www.3DEfilms.com

American Museum of Natural History
Central Park West and 79th Street
New York, NY 10024-5192 USA
Tel: 212-769-5000

Fax: 212-769-5233
www.amnh.org/imax

Animal Logic

Building 54/FSA #19, Fox Studios
Australia

28 Driver Ave.

Moore Park, NSW 2021 AUSTRALIA

Tel: +61-2-9383-4800

Fax: +61-2-9383-4801

www.animallogic.com

Arcane Pictures

20 Clarendon Road

London, W113AB UNITED KINGDOM
Tel: 4.477688157e+011

Association of Science-Technology
Centers Inc.

1025 Vermont Ave. NW, Suite 500

Washington, DC 20005-3516 USA

Tel: 202-783-7200

Fax: 202-783-7207

www.astc.org

Atlantic Productions

Brook Green House

4 Rowan Road, Hammersmith

London, W6 7DU UNITED KINGDOM
Tel: +44 20 8735 9300

Fax: +44 20 8735 9333
www.atlanticproductions.co.uk

Barco NV

Noordlaan 5 - Industriezone
Kuurne, B-8520 BELGIUM
Tel: +32 56 36 8211

Fax: +32 56 36 8486
www.edutainment.barco.com

BIG & Digital B&D

291 N. Hubbards Lane, B-26, #110
Louisville, KY 40207 USA

Tel: 502-212-1559
http://biganddigital.com/

Big Films, Inc. BFI

1066 Boucher Crescent

Manotick, ON K4M 1B3 CANADA
Tel: 613-692-9856

Fax: 613-692-9857
www.bigfilms.ca

Big Picture Digital Productions, Inc.
1023 Falkland Road

Victoria, BC V8S 4M3 CANADA
Tel: 250-590-7806
www.bigdvd.com

Blaze Digital Cinema Works
1771 Post Road East, #164
Westport, CT 06880 USA
Tel: 203-292-5745

Fax: 203-404-4998
http://blazedigitalcinema.com/

Blue Man Productions

432 Layfayette St. Fmt 1

New York, NY 10003-6917 USA
Tel: 212-226-6366

Fax: 212-226-6609
www.blueman.com/

California Academy of Sciences
55 Music Concourse Drive
Golden Gate Park

San Francisco, CA 94118 USA
www.calacademy.org

Camera Lucida Productions
89, rue Oberkampf

Paris, 75011 FRANCE
Tel: 33-1-49 29 51 90
www.cameralucida.fr/

Center for Conscious Creativity
600 Moulton Ave, Suite 204

Los Angeles, CA 90031 USA
http://site.consciouscreativity.com

Chabot Space and Science Center
10000 Skyline Boulevard

Oakland, CA 94619-2446 USA
Tel: 510-336-7300

Fax: 510-336-7491
www.chabotspace.org/

Challenger Learning Center
200 S. Duval Street
Tallahassee, FL 32301 USA
Tel: 850-645-7788

Fax: 850-645-7784
www.challengertlh.com/

Christie, Inc.

10550 Camden Drive
Cypress, CA 90630 USA
Tel: 714-236-8610

Fax: 714-229-7128
www.christiedigital.com

Cinema Group, Inc. CGI
464 S. Ranch Drive
Alpine, UT 84004 USA
Tel: 801-772-0860

Cinemagnum

Gewerbemuseumplatz 3

Nuremberg, Bavaria 90403 GERMANY
Tel: +49-911-206660

Fax: +49-911-2066612
www.cinecitta.de

Clark Planetarium

110 South 400 West

Salt Lake City, UT 84101 USA
Tel: 801-538-2104

Fax: 801-531-4948
www.clarkplanetarium.org/

Cosmic Picture

270 Lafayette Street

Suite 1201

New York, New York 10012 USA
Tel: 212-965-9960

Fax: 212-965-5257

Daytona USA

1801 West International Speedway
Blvd.

Daytona Beach, FL 32114 USA

Tel: 386-947-6800

www.daytonausa.com

Denver Museum of Nature and Science
2001 Colorado Boulevard

Denver, CO 80205-5732 USA

Tel: 303-322-7009

Fax: 303-370-6044

www.dmns.org/

Dolby Laboratories

100 Potrero Ave

San Francisco, CA 94103-4813 USA
Tel: 415-558-0200

Fax: 415-863-1373

www.dolby.com

DreamWorks Animation

100 Universal Plaza

Universal City, CA 91608 USA
Tel: 818-733-7000

Fax: 818-733-9918
www.dreamworks.com/

DreamWorks SKG

100 Universal Plaza

Universal City, CA 91608 USA
Tel: 818-733-7000

Fax: 818-733-9918
www.dreamworks.com/

Duluth Entertainment Convention
Center

350 Harbor Drive

Duluth, MN 55802 USA

Tel: 800-628-8385

Duluth OMNIMAX Theatre
350 Harbor Drive

Duluth, MN 55802-2698 USA
Tel: 800-628-8385

Fax: 218-722-9206
www.duluthomnimax.com/

Eastman Kodak Company

6700 Santa Monica Boulevard
Hollywood, CA 90038-1203 USA
Tel: 213-464-613

Fax: 213-464-5886
www.kodak.com

Edwards Ontario Palace 22 & IMAX
4900 East 4th St.

Ontario, CA 91764 USA

Tel: 714-832-4629
www.regalcinemas.com

Elumenati

2612 South Greeley Street #203
Milwaukee, WI 53207 USA
Tel: 888-384-3826

Fax: 612-605-0826
www.elumenati.com

Esquire IMAX Theater

1211 K Street

Sacramento, CA 95814 USA
Tel: 916-446-2333

Fax: 916-446-2377
www.imax.com/sacramento

Evans & Sutherland

770 Komas Drive

Salt Lake City, UT 84108-1229 USA
Tel: 801-588-1000

Fax: 801-588-4500

WWW.€s.com

FotoKem Industries, Inc.

2801 W. Alameda Ave.
Burbank, CA 91505-4582 USA
Tel: 818-846-3101

Fax: 818-841-2130
www.fotokem.com

Giant Screen Cinema Association
26 Lakewood Landing Drive
Lake Anna, VA 23024 USA
www.giantscreencinema.com

Giant Screen Films GSF
990 Grove St., Suite 200
Evanston, IL 60201 USA
Tel: 847-475-9140

Fax: 847-475-9145
www.gsfilms.com

Global Immersion

The Barn, Hurstwood Grange

Hurstwood Lane, Haywards Heath

West Sussex, RH17 7QX UNITED
KINGDOM

Tel: +44 845 0 456225

www.globalimmersion.com/

Graphic Films Corporation

3341 Cahuenga Boulevard West
Hollywood, CA 90068 USA

Tel: 323-851-4100

Fax: 323-851-4103
www.graphicfilms.com

Houston Museum of Natural Science
HMNS

1 Hermann Circle Drive

Houston, TX 77030-1799 USA

Tel: 713-639-4600

Fax: 713-523-4125

www.hmns.org

Imax Corporation IMAX

2525 Speakman Drive

Mississauga, ON L5K 1B1 CANADA
Tel: 905-403-6500

Fax: 905-403-6450

www.imax.com

IMERSA
www.imersa.org

Inception Media Group

3130 Wilshire Blvd., Suite 400
Santa Monica, CA 90403 USA
www.inceptionmediagroup.com

International Planetarium Society
317 Flanagan Hall

East Carolina University
Greenville, NC 27858 USA
Tel: 252-328-9365

Fax: 252-328-9371
www.ips-planetarium.org

Jackson Hole Wildlife Film Festival
PO Box 3940, 125 East Pearl St.
Jackson Hole, WY 83001 USA
Tel: 307-733-7016

Fax: 307-733-7376
www.jhfestival.org

K2 Communications K2

880 Apollo Street, Suite 239
El Segundo, CA 90245 USA
Tel: 310-524-9100

Fax: 310-524-1540
www.k2communications.com/

Laser Light Engines, Inc.

8 C Industrial Way

Salem, NH 03079 USA
Tel: 603-952-4550

Fax: 603-952-4545
www.laserlightengines.com

Legendary Pictures

4000 Warner Blvd.

Building 76

Burbank, CA 91522 USA
www.legendarypictures.com

LG IMAX Theatre Sydney

31 Wheat Road

Darling Harbour

Sydney, NSW 2000 AUSTRALIA
Tel: +61-2-9219 0300

Fax: +61-2-9211 5166
www.imax.com.au

LivePlanet

2644 30th Street

Santa Monica, CA 90405 USA
Tel: 310-664-2400

Fax: 310-664-2401
www.liveplanet.com

LivinGlobe

Winzererstr. 49a

Munich, 80797 GERMANY
Tel: +49-89-3229985-30
Fax: +49-89-3229985-20
www.livinglobe.com

Loch Ness Productions

P. 0. Box 924

Nederland, CO 80466-0924 USA
Tel: 303-642-7250

Fax: 303-642-7249
www.lochnessproductions.com

Louisville Science Center

727 West Main Street

Louisville, KY 40202-2681 USA
Tel: 502-561-6100

Fax: 502-561-6145
www.LouisvilleScience.org

MacGillivray Freeman Films, Inc. MFF
PO Box 205

Laguna Beach, CA 92652 USA

Tel: 949-494-1055

Fax: 949-494-2079
www.macfreefims.com

Marbles Kids Museum

201 E. Hargett St.

Raleigh, NC 27601 USA

Tel: 919-834-4040

Fax: 919-834-3516
www.marbleskidsmuseum.org/

Masterimage 3D, LLC

4111 W. Alameda Ave, Ste 312
Burbank, CA 91505 USA

Tel: 818-558-7900

Fax: 818-558-7908
www.masterimage3d.com

McWane Science Center
200 19th Street North
Birmingham, AL 35203 USA
Tel: 205-714-8300

Fax: 205-714-8400
Www.mcwane.org

Mirage3D

Lekstraat 156

The Hague, 2515VZ NETHERLANDS
Tel: +31-7-345-7500

Miro Productores

San Marcos 84-1, Tlalpan Centro
Mexico City, 14000 MEXICO
Tel: +52-1553 200-1473

Montreal Science Centre

333, de la Commune Ouest
Montreal, QC H2Y 2E2 CANADA
Tel: 514-283-0548

Fax: 514-283-1827
www.montrealsciencecentre.com

MSI Distribution MSI

5156 Somerset Drive

Prairie Village, KS 66207 USA
Tel: 913-648-5886

Fax: 913-648-6141

Museum of Science

Science Park

Boston, MA 02114-1099 USA
Tel: 617-589-0266

Fax: 617-589-0454
Www.mos.org/

National Film Board of Canada

3155 Cote de Liesse Road

Saint Laurent, QC H4N 2N4 CANADA
Tel: 514-283-9441

Fax: 514-496-1895

www.nfb.ca

National Geographic Cinema Ventures

1145 17th Street, NW

Washington, DC 20036 USA

Tel: 202-857-7665

Fax: 202-775-6517

www.nationalgeographic.com/tv/
index.html

National Geographic Cinema Ventures
Distribution NGD

34 E. Putnam Ave, Suite 103

Greenwich, CT 06830 USA

Tel: 203-661-5678

Fax: 203-661-5556

www.nationalgeographic.com/tv/
index.html

National Geographic Television and
Film

1145 17th Street, NW

Washington, DC 20036 USA

Tel: 202-857-7000

Fax: 202-775-6590

www.nationalgeographic.com

National Science Foundation
4201 Wilson Blvd. Ste 885
Arlington, VA 22230 USA
Tel: 703-292-8600
www.nsf.gov

NEC Display Solutions of America
500 Park Blvd.

Suite 1100

Itasca, IL 60143 USA

Tel: 630-467-3000

Fax: 630-467-3010
www.necvisualsystems.com

nWave Pictures

282 Rue Des Allies

Brussels, B-1190 BELGIUM
Tel: +3223476319

Fax: +32 2347 24 54
www.nwave.com

Odeon & UCI UK Ltd.

Lee House, 90 Great Bridgewater Street

Manchester, M15EW UNITED
KINGDOM

Tel: +44-1635-569302

www.uci-cinemas.co.uk

Original Film

11466 San Vicente Blvd

Los Angele, CA 90049 USA
Tel: 310-575-6950

Fax: 310-575-6990

Pacific Science Center
200 Second Avenue North
Seattle, WA 98109 USA
Tel: 206-443-2001

Fax: 206-443-3631
WWW.Pacsci.org

Paramount Pictures Corporation PPC
5555 Melrose Avenue

Hollywood, CA 90038-3197 USA
Tel: 323-956-5000
www.paramount.com

PDI/Dreamworks

1800 Seaport Blvd.

Redwood City, CA 94063 USA
Tel: 650-562-9000

Fax: 650-562-9660
www.pdi.com

Pinnacle Stadium 18 & IMAX
11240 Parkside Drive
Knoxville, TN 37922 USA
www.regalcinemas.com/

Pretend Entertainment

PO Box 1548

Santa Monica, CA 90406 USA
Tel: 818-896-6303
http://pretendentertainment.com/

Primesco Communications, Inc. PCI
4342 Sherbrooke West

Montreal, QC H3Z 1E3 CANADA
Tel: 514-874-9551

Fax: 514-874-9068
WWw.primesco.com

Producers Guild of America
8530 Wilshire Blvd., Ste. 450
Beverly Hills, CA 90211 USA
www.producersguild.org

Productions Thalie

1220 Albert Lozeau

Quebec, QC G1T 1H4 CANADA
Tel: 418-694-3005

Fax: 418-694-1115
www.productionsthalie.com

RealD

100 North Crescent Drive, Suite 120
Beverly Hills, CA 90210 USA

Tel: 310-385-4000

Fax: 310-385-4001

www.reald.com

RPG Productions, Inc.

632 South Glenwood Place
Burbank, CA 91505 USA
Tel: 818-848-0240

Fax: 818-848-2846
www.rpgproductions.com/
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San Fermin Films

9 Gwendolen Ave

London, SW156ET UNITED KINGDOM
Tel: +44 7785 378727

Sarai, Inc. SAR

Urban Shibakoen 4th FI
3-1-13 Shibakoen, Minato-Ku
Tokyo, 105-0011 JAPAN
Tel: +81-3-5777-5206

Fax: +81-3-5777-5207
www.sarai-inc.com/

Science Museum of Minnesota
120 W. Kellogg Bivd.

Saint Paul, MN 55102 USA
Tel: 651-221-9444

Fax: 651-221-9433
www.smm.org

Science North SN

100 Ramsey Lake Road

Sudbury, ON P3E 559 CANADA
Tel: 705-522-3701

Fax: 705-522-4954
www.sciencenorth.ca

SK Films, Inc. SKF

Pinewood Toronto Studios

225 Commissioners Street, Suite 303
Toronto, ON M4M 0A1 CANADA
Tel: 416-367-0440

Fax: 647-837-3350

www.skfilms.ca #

Sky-Skan, Inc.

51 Lake St.

Nashua, NH 03060 USA
Tel: 603-880-8500

Fax: 603-882-6522
www.skyskan.com/

Smithsonian Institution

1000 Jefferson Drive, SW
Washington, DC 20560 USA
www.si.edu

Sony Electronics, Inc.

6080 Center Drive

Los Angeles, CA 90045 USA
Fax: 310-244-2024

Sony Pictures Classics, Large Format SPC
550 Madison Avenue, 8th Floor

New York, NY 10022 USA

Tel: 212-833-8392

Fax: 212-833-8570
www.sonyclassicslgf.com

Sony Pictures Entertainment SPE
10202 West Washington Blvd
Culver City, CA 90232-3195 USA
Tel: 310-244-4000

Spitz, Inc.

PO Box 198

Chadds Ford, PA 19317 USA
Tel: 610-459-5200

Fax: 610-459-3830

Directory, cont’'d

Stephen Low Company

795 Carson Ave, Suite 6
Dorval, QC H9S 1L7 CANADA
Tel: 514-633-6036

Fax: 514-633-6035
www.stephenlow.com

Stephen Low Distribution, Inc.
795 Carson Ave, Suite 6
Dorval, QC H9S 1L7 CANADA
Tel: 514-633-6036

Fax: 514-633-6035
www.stephenlow.com

Stereoscope, LLC

727 North Victory Blvd.
Burbank, CA 91502 USA
Tel: 818-729-0372

Fax: 818-729-0374

Summerhays Films, Inc. SFI

3436 Millikin Ave.

San Diego, CA 92122 USA

Tel: 858-457-8652

Fax: 858-546-8670

www.oceanoasis.org/behindthescenes/
summerhays.html

Summit Entertainment SE
1630 Stewart Street, Suite 120
Santa Monica, CA 90404 USA
Tel: 310-309-8400
www.summit-ent.com/

SV2 Studios

4836-D Tower Road
Greenshoro, NC 27410 USA
Tel: 336-202-4777
www.sv2studios.com/

Tandem Motion Picture Studios
2929 N. Thanksgiving Way, Ste 5
Lehi, UT 84043 USA

Tel: 801-766-5025
www.tandemmps.com/

Technicolor, Inc.

4050 Lankershim Blvd.

North Hollywood, CA 91604 USA
Tel: 800-656-8667
www.technicolor.com

Tennessee Aquarium

One Broad Street

PO Box 11048

Chattanooga, TN 37401-2048 USA
Tel: 423-266-4629

Fax: 423-267-3561

www.tennis.org

Texas Instruments

PO Box 869305

Plano, TX 75086 USA
Tel: 972-575-2000
www.ti.com

Themed Entertainment Association
175 East Olive Avenue, Suite 304
Burbank, CA 91510-1148 USA

Twentieth Century Fox

10201 W. Pico Blvd.

Los Angeles, CA 90035 USA
Tel: 310-369-3423
www.foxmovies.com

Universal Pictures

100 Universal City Plaza
Universal City, CA 91608 USA
Tel: 818-777-1000

Fax: 818-622-0407
www.universalstudios.com

Virginia Air and Space Center
600 Settlers Landing Road
Hampton, VA 23669 USA
Tel: 757-727-0900

Fax: 757-727-0898
WWW.vasc.org

Vortex Immersion Media

600 Moulton Ave., Studio 203
Los Angeles, CA 90031 USA
www.vorteximmersion.com

Walt Disney Company WDP
500 S. Buena Vista St.
Burbank, CA 91521 USA
Tel: 818-560-2039

Warner Bros. WB

4000 Warner Blvd.
Burbank, CA 91522 USA
Tel: 818-954-6000
www2.warnerbros.com

White Oak Associates, Inc.
PO Box 1164

Marblehead, MA 01945 USA
Tel: 781-639-0722

Fax: 781-639-2491
www.whiteoakassoc.com

WingNut Films

PO Box 15 208, Miramar
Wellington, 6003 NEW ZEALAND
Tel: +64-4-388-9939

Fax: +64-4-388-9449
www.wingnutfilms.co.nz

World Golf Hall of Fame

1 World Golf Place

Saint Augustine, FL 32092 USA
Tel: 904-940-4000

Fax: 904-940-4391
WWW.WGV.Com

XpanD USA

115 W. California Blvd., #206
Pasadena, CA 91105 USA
Tel: 626-405-1114

Fax: 626-796-1717
www.xpandcinema.com

Yes/No Productions

38 Ship Street

Brighton, BN11AB UNITED KINGDOM
Tel: +44 1273 736555

Fax: +44 1273 737538

Classified Ads

POSITIONS
SOUGHT

LF Professional
Available

Experienced large-
format professiona is
seeking aposition in
large-format theater or
visitor services man-
agement, preferably
with amuseum or
destination attraction. |
have 15 years' experi-
ence within the indus-
try, including projec-
tion, motion simulator
operation and mainte-
nance, group sales,
marketing, front-of-
house operations, and
overall facility manage-
ment. | recently opened

a
new IMAX 3D theatre
and simulator system
as part of a 190,000~
square-foot, $96 mil-
lion museum project.

In addition to my
large-format experi-
ence, | have acted asa
consultant to a number
of exhibitors, distribu-
tors, and studios on
digital cinema, handled
marketing for amajor
entertainment lighting
design firm, and man-
aged audience services
departments for two
nationally renowned
live-theater companies.

Having such a
diverse experiencein
attractions gives me an
overall understanding
of the needs of all
partiesinvolved in the
operation — from
senior management to
both front and back of
house to the guests
themselves. Let me put
my experience to work
for you!

Interested par-
ties can contact me at
joeklei-
man@gmail.com or
(706) 763-8714.

Seeking Consultancy
and/or full time posi-

tion

Robert (Bob)
Griesmer, former
COO of The Maritime
Aquarium at Nor-
walk, Inc.

Thisisatough time
for al industries,
including the nonprofit
world. With more than
20 years of experience
in museum and large-
format theater develop-
ment, operations, and
marketing, | can advise
you on how to leverage
your existing assets,
enhance your opera-
tion, and boost your
institution's financial
performance. | have
directed al phases of
museum and theater
development, from
conception to success-
ful operation. | am
available on afull-time
or contract basis. | can
be reached at 203-838-
1283 or RRGries-
mer@aol.com

Giant-screen Consult-
ant

You need to let
folks know what you
are doing to make this
old world abetter
place. But finding the
time to make it happen
isadifficult thing to
do!

If you are looking
for strong, branded
marketing, giveLiz
Bleiberg acall at (205)
383-7044 or e-mail at
Iblei @aol.com. Liz is
now back in her home
town — Birmingham,
AL — with husband
and child. Call between
8:30 am. and 5 p.m.,
and/or leave a message.
Let’s discuss what you
havein mind: new
programs, films, fun
factoids, reasons to
visit you, and more!

See how much fun
you can have doing
what you need to be
accomplishing anyway!
Liz headed up the team

that launched the
Dallas, TX, IMAX
theater, and helped
open Louisville'stoo!
She knows what it
takes to build traffic
effectively: contact!
Call or email her today
for suggestions on
social networking,
ideas for Web hit
increases, and more!

Classified Advertis-
ing

is accepted in the
category of Employ-
ment. The rate for
organizations to post
job opening announce-
mentsis US$0.50 per
word.

Thereis no charge
for individuals to post
an ad in the “Positions
Sought” category.

Insert advertising
puts your message in
the hands of LF Exam-
iner’s hundreds of
subscribers worldwide.

Advertisers may
provide their own pre-
printed inserts or take
advantage of our
printer’s high-quality
digital press at highly
competitive rates.

For rates and our
editorial calendar,
please send e-mail to
edi-
tor@L Fexaminer.com
or call 410-997-2780
between 10 am. and 6
p.m. Eastern time.

o —— — — — —— — — — ———— — ———— — —————————————————— ———————— —

Enter my one-year subscription to LF Examiner for US$447. ($USA487 outside North America).

O AmEx O Check

exp

| understand that if at any time | am not completely satisfied | can receive arefund of my full subscription price.
U Purchase Order

Signature

Phone number

Fax number

E-mail address

www.spitzinc.com Tel: 818-843-8497
Fax: 818-843-8477
www.teaconnect.org
S=
| LF Examiner SUBSCRIPTION ORDER FORM
|
|
|
| Q Billme Q Visa O Mastercard
: Credit card account:
: Name (please print)
I Company
| ‘Address
|
I City State/Province Zip/Postal Code Country
|
|

LF Examiner - 5430 Lynx Lane, #223 - Columbia, MD 21044 USA - Tel: 410-997-2780 - Fax: 410-997-2786 - orders@L Fexaminer.com

e o e —

December 2010

www.LFexaminer.com

LF Examiner

page 23




Harry Potter, Megamind watch

Warner Bros.” Harry Potter and the
Deathly Hallows, Part 1 opened on Nov.
19 in North America, taking in $125 mil-
lion on about 9,400 conventional screens
at 4,125 locations, the highest opening
weekend for the franchise’s seven films to
date. The IMAX DMR edition earned
$11.8 million domestically, the second-
highest three-day opening weekend for a
DMR title (after Alice in Wonderland
with $12.1 million), although Part 1I's rec-
ord 239 screens drove down the per-screen
average to about $49,400, seventh place
among three-day DMR debuts.

Overseas, Part 1 grossed $4.3 million on
101 screens, including some that opened a
day or two earlier than the domestic thea-
ters, a perscreen average of almost
$42,600. The global IMAX total of $16.1
million on 340 screens is a record for a
three-day opening weekend, topped only
by the $18.3 million raked in by Trans-
formers: Revenge of the Fallen in its first
five days in June 2009.

DreamWorks Animation’s Megamind,
which opened on Nov. 5, grossed $46
million on 7,300 domestic screens in its
first weekend, of which $3.3 million came
from 195 IMAX theaters. The total places
it precisely in the middle of all DMR
opening weekends to date, and although
the perscreen average of $17,129, is one
of the worst for a DMR so far (39" out of
47), it is more than 2.5 times better than
the PSA of the conventional houses.

Kodak demos laser projector

Kodak has demonstrated a
11,000-lumen, digital cinema
projector that the company says is scalable
to 40,000 lumens. The system uses three
DLP 2K chips and standard DCI-

compliant electronics, and is a prototype

laser-
powered,

for a “commercially viable” projector. It
will support 4K chips when they become
available.

Unlike the systems demonstrated by
Laser Light Engines (see The Biz, Summer
2010), the optical block of the Kodak unit
was designed from scratch, and provides
red, green, and blue laser light directly to
the imagers. (Although LLE plans to devel-

SHORTS

op such systems in cooperation with pro-
jector makers, its first demo units provid-
ed white laser light to the lamphouses of
standard cinema projectors.) All laser pro-
jectors promise to reduce operating costs
by eliminating expensive and shortlived
xenon lamps and reducing power con-

sumption.
The Kodak system is particularly effi-
cient for 3D projection because it does

Kodak's prototype laser-powered digital projector.

not use filters, but maintains the polariza-
tion inherent in laser light and uses an
internal polarization switch to alternate
between two orthogonal polarizations. On
a 40foot-wide unity-gain screen, the sys-
tem projected 14 foot-Lamberts in 2D
mode, and 8 fL in 3D mode on a 2.3-gain
screen with the same power. (The stand-
ard for 3D is 5.5 fL, although most real-
world theaters do not reach that level.)

Kodak’s projector uses much smaller
lenses than conventional DLP projectors,
reducing costs and providing for darker
black levels because of the lower f number.
The lasers allow the system to project a
wider color gamut than xenon-powered
projectors.

Kodak says it is talking with several pro-
jector manufacturers about licensing the
system and expects that production units
could be released 12 to 18 months after

an agreement is signed.

(Laser Light Engines has an exclusive
agreement with, and investment from,
Imax Corporation to develop a custom
version of its light engine for IMAX digital
systems.)

Freeman voicing Born to be Wild

Academy Award-winning actor Morgan
Freeman will narrate Born to be Wild
3D, a GS documentary being produced by
Imax Corporation and Warner Bros.
Pictures. The film, directed by David
Lickley and photographed by David
Douglas, depicts the efforts to save or-
phaned baby elephants in Kenya and baby
orangutans in Borneo. Principal photog-
raphy using IMAX 15/70 and digital cam-
eras wrapped last month. Born to be Wild is
set to open on April 8, 2011.

Next Batman shot partly in 15/70?

Wally Pfister, cinematographer for all
of director Christopher Nolan’s films to
date, has said he hopes to shoot parts of
The Dark Knight Rises, the next film in
the Batman franchise, with 15/70 camer-
as. In an interview with TheWrap.com, he
said, “I'd love to shoot as much of the
movie in IMAX as possible. I don’t know
how feasible it is, but Chris and I are both
huge IMAX fans. It’s the highest resolu-
tion film around.” He dismissed making
the movie in 3D, because “it has to be
shot in a video process, and we're film
people to the end.”

The film is set to start shooting with
returning cast members Christian Bale,
Morgan Freeman, Gary Oldman, and
Michael Caine in May 2011 for a July
2012 release. It is being produced by Leg-
endary Pictures and distributed by Warn-
er Bros.

Robert Kerr memorial unveiled
A memorial to Imax Corporation co-
founder Robert Kerr has been erected by
the city government of Cambridge, ON,
Canada, to commemorate Kerr’s contribu-
tions to the community. Before forming
Imax in 1967 with filmmakers Graeme
Ferguson and Roman Kroitor, Kerr
(see SHORTS on page 15)
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